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Findings: The major findings of the study is that with the help of innovation
and creativity, the production level of the organization is improved and along
with the employee engagement in the internal work sector of the organization
also becomes better after adopting innovation and creativity. And also there is
a positive effect of business performance of entrepreneurs in the market
position of family business.

Research, Practical and Social implications: The main objectives of this
study are to analyze the influencing effect of innovation and creativity on
entrepreneurship and to highlight all the changes that are observed in an
organization after including creativity and innovation. Moreover, this study
also aims to estimate the adverse effect of the performance of the entrepreneur
on the family business in the current scenario.
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most effective manner.
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EFEITOS DA CRIATIVIDADE E INOVACAO SOBRE O DESEMPENHO EMPRESARIAL DA
EMPRESA FAMILIAR, COM ESPECIAL REFERENCIA AO SETOR BANCARIO

RESUMO

Objetivo: O objetivo do estudo é examinar os papéis da inovagdo e da criatividade a fim de melhorar o
desempenho do empresario. Junto com isto, o desempenho do

empresario e seu efeito adverso sobre a posi¢do do negdcio familiar da empresa em diferentes mercados sao
discutidos.

Estrutura tedrica: A estrutura tedrica do estudo inclui os varios estudos realizados por varios pesquisadores na
area de Desempenho Empresarial na empresa familiar com relag@o ao setor bancario.
Desenho/método/aprovacio: Neste artigo de pesquisa o pesquisador seleciona o método secundario de coleta de
dados qualitativos. Com a ajuda do método secundario de coleta de dados qualitativos, o pesquisador pode ser
capaz de coletar os dados a partir das informagdes existentes que sdo fornecidas nos artigos existentes.
Conclusées: As principais conclusdes do estudo ¢ que com a ajuda da inovagao e criatividade, o nivel de produgao
da organizagdo ¢ melhorado e junto com o engajamento dos funciondrios no setor de trabalho interno da
organizacdo também se torna melhor apds a adog@o da inovagdo e criatividade. E também ha um efeito positivo
do desempenho empresarial dos empreendedores na posi¢do de mercado da empresa familiar.

Pesquisa, implicacgdes praticas e sociais: Os principais objetivos deste estudo sdo analisar o efeito de influéncia
da inovagdo e criatividade no empreendedorismo e destacar todas as mudangas que sdo observadas em uma
organizacdo apos a inclusdo da criatividade e inovagdo. Além disso,

este estudo também visa estimar o efeito adverso do desempenho do empresario sobre a empresa familiar no
cendrio atual.

Originalidade/valor: O valor do estudo ¢ que ele fornece mais insights aos empresarios emergentes para fazer
negocios familiares de uma maneira eficiente e mais eficaz.

Palavras-chave: Empreendedor, Inovacdo e Criatividade, Empresa Familiar, Setor Bancario, Estratégia de
Negocios.

EFECTOS DE LA CREATIVIDAD Y LA INNOVACION EN EL RENDIMIENTO EMPRESARIAL DE
LA EMPRESA FAMILIAR CON ESPECIAL REFERENCIA AL SECTOR BANCARIO

RESUMEN

Objetivo: El objetivo del estudio es examinar el papel de la innovacion y la creatividad en la mejora de los
resultados empresariales. Junto con esto, el rendimiento del

empresario y su efecto adverso en la posicion de la empresa familiar de la empresa en diferentes mercados.
Marco teorico: El marco tedrico del estudio incluye los diversos estudios realizados por varios investigadores en
el rendimiento empresarial en la empresa familiar con respecto al sector bancario.

Diseiio/metodologia/enfoque: En este articulo de investigacion el investigador selecciona el método de recogida
de datos cualitativos secundarios. Con la ayuda del método de recogida de datos cualitativos secundarios, el
investigador puede recoger los datos de la informacion existente en los articulos existentes.

Conclusiones: Las principales conclusiones del estudio son que, con la ayuda de la innovacion y la creatividad,
el nivel de produccion de la organizacion mejora y, junto con el compromiso de los empleados en el sector laboral
interno de la organizacion, también mejora después de adoptar la innovacion y la creatividad. Y también hay un
efecto positivo del rendimiento empresarial de los empresarios en la posicion de mercado de la empresa familiar.
Investigacion, implicaciones practicas y sociales: Los principales objetivos de este estudio son analizar el efecto
influyente de la innovacion y la creatividad en el espiritu empresarial y poner de relieve todos los cambios que se
observan en una organizacion tras incluir la creatividad y la innovacion. Ademas,

este estudio también pretende estimar el efecto adverso de la actuacion del empresario sobre la empresa familiar
en el escenario actual.

Originalidad/valor: El valor del estudio radica en que proporciona mas conocimientos a los empresarios
emergentes en ciernes para hacer negocios familiares de la manera mas eficiente y eficaz.
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Palabras clave: Emprendedor, Innovacion y Creatividad, Empresa Familiar, Sector Bancario, Estrategia
Empresarial.

INTRODUCTION

Innovation and creativity are considered important aspects in the case of including new
strategies in any business organization. Along with this entrepreneur also be able to improve
the already existing and followed strategy in the organization. Moreover, the environment that
has been observed in the internal work sector is also improved by the inclusion of creativity
and innovation in the workplace. In this research article adverse effect of innovation and
creativity has been observed which directly influences all the aspects that are present in a
business organization. When the overall business performance of an organization improved

then it also affects the individual performance of the entrepreneurs in that organization.

Background

This research article covers all the adverse effect that has been observed in the
performance of entrepreneurs after including creativity and innovation. Along with this, the
changes in the performance of the entrepreneurs which are observed after adopting innovation
and creativity have also affected the market position of the family business (Krueger et al.
2021). This is happened because invocation help to improve the performance of the
entrepreneurs. In addition to this entrepreneur can be able to think in a new way and also be
able to add new things to the business strategy. Such kinds of changes in the business strategy
incense the quality of the product and as well the working procedure that is followed in an
organization of the family business (Arceseetr al. 2020). Therefore, all the above-discussed
situations help to improve the overall performance of the organization of the family business.
This situation results in creating a new standard for the business performance of the
organization in the different regional markets as compared with the other competitors of the

market.
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Figure 1: Factors that can be improved by innovation and creativity
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(Source: Elmo et al. 2020)

The above-mentioned figure describes the factors that need improvement and this
improvement can also be possible through the inclusion of innovation and creativity.
Innovations help to change the design of the product that is produced by the company (Yu et
al. 2019). After changing the design of the product, the company can be able to attract new

customers from different markets.

Research objectives
Objectives of the research articles are discussed below
° To analyze the influencing effect of innovation and creativity on
entrepreneurship
° To estimate the adverse effect of the performance of the entrepreneur on the
family business
) To highlight all the changes that are observed in an organization after including

creativity and innovation

Research questions
Questions that are developed on the basis of the research objectives of the research
articles are discussed below
RQIl: How to analyze the influencing effect of innovation and creativity on
entrepreneurship?
RQ2: What adverse effect has been observed on the performance of the entrepreneur in
the family business?
RQ3: What are the changes that are observed in an organization after including

creativity and innovation?
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LITERATURE REVIEW

In this section of the research article, a literature review has been developed which
covers all the points that are mentioned in the topic of the research article. This research
artichoke included all the changes that have been noticed in an organization after including
innovation and creativity in different aspects that are followed in the internal environment of

an organization.

Role of creativity and innovation in improving entrepreneurial performance
Creativity helps to improve the work patterns that are followed by the employees of an
organization (Bujan, 2020). When the work pattern is changed then the quality of the ultimate

outcome from those are also become better than before.

Figure 2: Effect of creativity on entrepreneurial performance
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(Source: Mielniczuk& Laguna, 2020)

The above-discussed figure provides an idea that includes all the changes towards the
betterment of the final product. Innovation and creativity help to improve the structure of the
product and the as well the quality of the product (Acaret al. 2019). This help to attract new

customers from the different regional market of the company.
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Figure 3: Effect of innovation on entrepreneurial performance
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From this above-shown figure, an idea has been developed which consists of all the
effects that are observed in the work sector due to the inclusion of innovation. Innovation plays
a crucial role in terms of changing the business strategy in a such way that it can impact the

business performance of the organization in a positive way.

Importance of entrepreneurial performance in the case of family business

Family business always provides an opportunity to showcase the talent they have in
their business. Moreover, entrepreneurs also have the capability to think in a new way as their
thinking process includes different types of innovativeness (Ahmed et al. 2018).
Therefore,innovativeness helps to change the strategy that is used in the family business. The
strategies that are followed in the business organization are used for a long period of time and
due to an increasing amount of competitiveness in the market the family business is
experiencing losses. The main reason for experiencing such a bad situation is because of the
usage of old business strategies (Wibowo &Saptono, 2018). With the time flow when the nature
of the competitiveness has changed then in order to compete with the rival companies the family

business also needs to change the old business strategy.
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Figure 4: Effect of entrepreneurial performance in the case of a family business
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(Source: Syamet al. 2019)

The above-mentioned figure shows the graphical presentation of the effects that are
noticed on the market strategy of a family business due to entrepreneurial performance
(Rainoneet al. 2021). Entrepreneurs provide different strategies that help to achieve the

business goal in the different markets by the family business.

Theory
Schumpeter’s Innovation Theory

The innovation theory has been developed by Joseph Schumpeter for the organization.
In this theory, the author came to an idea that consist of giving reward to the employees of the
organization as well as to the customers of the company. The inclusion of this reward-giving
strategy is responsible for the betterment of the performance of the employees of the
organization (Fischer et al. 2019). Along with this reward-giving strategy to the customer also
help to increase the customer retention rate of the company. Therefore, entrepreneurs can be
able to increase the quality of their work and at the same time hold the old and consistent
customers of the company by only including this reward-giving strategy as provided in this

innovation theory.

METHODOLOGY
In this research article, the researcher selects the secondary qualitative method in order

to collect the topic-relevant data and information. In the secondary qualitative method, the
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researcher can be able to collect the data and information only from the existing data. These

existing data are gathered from previous research papers that are already published years ago

by other writers. Therefore, the information that is gathered in this research article is based on

the result that are get from the research analysts of other writers. With the help of the secondary

qualitative method, the researcher can be able to develop themes and analysis those themes for

the final outcome.

RESULT

Quality review

Table 1: Quality review

Authors Study design Number of Measured Result Quality review
resources outcomes
Lee et al. 2020 | Primary 12 Creativity and With the help of | High
quantitative innovation creativity and
method influence the innovation
leadership entrepreneurs
strategy of the can be able to
entrepreneurship | improve existing
leadership
strategy of the
business
organization
Lee, Secondary 10 Innovation and | Entrepreneurs High
Hallak&Sardesh | qualitative creativity help to | can be able to
mukh, 2019 method a developed adopt a new
different business
approach to strategy with the
entrepreneurship | help of
Innovation and
creativity
Alonso-Dos- Primary 9 Entrepreneurshi | Market analysis | Moderate
Santos & qualitative p affects the of the family
Llanos- method performance of | business
Contreras, 2019 the family depends on the
business in the performance of
different market | the
entrepreneurs in
the different
business market
Minolaet al. Mixed method Corporate Financial High
2021 entrepreneurship | condition of the
and wealth family business
condition of the | is directly
family business | affected by
is effectively business
correlated performance of
entrepreneurs in
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different
corporate sector

(Source: By learner)

Thematic coding

Table 2: Thematic coding

Author Code Themes
Lee et al. 2020 Creativity, leadership strategy, Usage of creativity and innovation
Lee, Hallak&Sardeshmukh, 2019 business strategy, innovation, in improving strategy in business by
entrepreneurship the entrepreneur
Alonso-Dos-Santos & Llanos- Entrepreneurs, corporate sector, Effect of business performance of
Contreras, 2019 business market, family business entrepreneurs in the market position
Minolaer al. 2021 of family business

(Source: By learner)

Theme 1: Usage of creativity and innovation in improving strategy in business by the
entrepreneur

In this theme, the usage of innovation and creativity has been discussed. Creativity and
innovation have been used by the entrepreneur in order to better the existing strategy that is
followed in the organization (Lee et al. 2020). Inclusion of innovation and creativity are
responsible for making a whole new business strategy in place of the old strategy. This strategy
helps to improve the problem-solving capability of the organization. This results in a better
understanding of each problem that is faced by the organization. When the organization is able
to understand each problem then they are able to create a better solution as per the severity of

each problem.
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Figure 5: Usage of creativity and innovation in improving strategy in business
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The above-discussed figure shows the time taken for the improvement of the different
strategies after including creativity and innovation in the business firm (Lee,
Hallak&Sardeshmukh, 2019). With the help of innovation and creativity, the production level
of the organization is also improved and along with this employee engagement in the internal

work sector of the organization also becomes better after adopting innovation and creativity.

Theme 2: Effect of business performance of entrepreneurs in the market position of family
business

Entrepreneurs came to the business with a whole new idea of including different types
of strategies in the work sector. These strategies also help to increase employee engagement
and employee retention in the internal work sector of the organization. This above-discussed
situation helps to motivate the employees and this kind of increasing motivation among the
employees help to improve the performance of the employees. Moreover, the better strategies
that are proposed by the employees are also helping to develop better working conditions for
the employees (Alonso-Dos-Santos & Llanos-Contreras, 2019). This betterment of working
conditions is help to increase the attention of the employees while they are engaging in

performing any kind of work.

Intern. Journal of Profess. Bus. Review. | Miami, v. 8 | n. 4 | p. 01-14 | e0996 | 2023.

10




Baghel, D., Pawar, P. G., Ingale, P., Ajotikar, M. V., Sahoo, A. (2023)

Effects of Creativity and Innovation on the Entrepreneurial Performance of the Family Business With Special
Reference to Banking Sector

Figure 6: Effect of business performance of entrepreneurs in the market position of the family business
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The above-discussed figure discusses the effect that has been observed due to the
development of different strategies by entrepreneurs in order to hold the number one position
in the market (Minolaet al. 2021). The strategies help to improve the overall business resulting

in maintaining the reputation of the family business in the competitive market.

DISCUSSION

The discussion section of the research article contains the crucial role played by
innovation and creativity in developing new strategies and changing the old and existing
strategy as per the requirement of achieving the goal. The discussion section also contains the
strategies that are developed by the organization with the help o innovation and creativity are
play important role in order to the overall performance of the company in the different business

markets as compared to the other rival companies.

CONCLUSION

Thus, it can be concluded that innovation and creativity play the most important role in
case of improving the performance of entrepreneurs in the internal work sector of the
organization. The entrepreneurs develop different new strategies and modify the old and
existing business strategies as per the requirement of the nature of the competition that is present
in the different regional markets. Therefore, the business performance of the entrepreneur helps

to improve the position that is held by the family business in the different regional markets.
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LIMITATIONS

In this research article, the secondary qualitative method has been followed which has few
drawbacks. The secondary qualitative method is a long and time taking procedure therefore

while the researcher chooses this method also faces the above-discussed situation.

FUTURE SCOPE

Many areas are not covered in this research article such as the methods to improve the business
strategy by using innovation and creativity. Along with this the modification of the business
strategies and use of those modified forms of business strategies in improving the infrastructure
of the organization is also not covered in this section. Therefore, the above-discussed uncovered

area of the research project is known as the future scope.
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Abstract

This review research paper aims to explore the dynamics of consumer behavior in the digital age,
providing valuable insights for marketers to understand and adapt to the changing landscape of
consumer interactions and preferences. The paper utilizes a comprehensive theoretical framework
that integrates key concepts from consumer psychology, digital marketing, and technology adoption
theories to analyze the complexities of consumer decision-making processes in the digital era. A
systematic literature review methodology is employed to gather and analyze relevant studies,
scholarly articles, and industry reports. The research design includes the identification of key themes,
trends, and factors shaping consumer behavior in digital environments. The findings reveal
significant shifts in consumer behavior patterns, including increased reliance on digital channels for
product research, shopping, and engagement with brands. Factors such as personalization, social
influence, trust, and convenience emerge as critical drivers influencing consumer choices in digital
contexts. This paper provides valuable insights for researchers, marketers, and policymakers to
enhance their understanding of consumer behavior trends in the digital age. Practical implications
include strategies for personalized marketing, omnichannel engagement, and leveraging emerging
technologies to meet consumer expectations. Social implications encompass considerations for data
privacy, ethical marketing practices, and digital inclusion. The originality of this paper lies in its
comprehensive analysis of contemporary consumer behavior trends in digital environments, offering
practical recommendations and highlighting the evolving role of technology in shaping consumer-
brand relationships.

Keywords. Consumer behavior, Digital age, Digita marketing, Technology adoption,
Personalization, Omnichannel, Data privacy, Ethical marketing.

Introduction

Consumer behavior has always been a dynamic field, evolving with changes in technology, society,
and economic landscapes. In the digital age, this evolution has accelerated exponentially, reshaping
how individuals interact with brands, make purchasing decisions, and engage with marketing
strategies. Understanding these shiftsis crucial for marketers seeking to navigate the complex terrain
of consumer preferences and behaviors.

The rapid proliferation of digital technologies has fundamentally altered the consumer journey. From
researching products and services online to engaging with brands through social media platforms,
consumers now have access to a wealth of information and choices at their fingertips. This access
has empowered consumers, making them more informed, discerning, and demanding in their
expectations from brands.

Moreover, the rise of e-commerce has transformed the retail landscape, blurring the lines between
physical and digital shopping experiences. The convenience of online shopping, coupled with
personalized recommendations and targeted advertisements, has revolutionized how consumers
discover, evaluate, and purchase products.

Simultaneously, social media platforms have become influential hubs where consumer opinions,
reviews, and trends can quickly gain traction and shape brand perceptions. The phenomenon of
social proof and influencer marketing has further amplified the impact of digital platforms on
consumer behavior, highlighting the importance of building authentic connections with audiences.

In this context, marketers face both challenges and opportunities. On one hand, they must adapt to
the fast-paced nature of digital marketing, staying abreast of technological advancements, data
analytics tools, and algorithmic changes that shape online visibility and engagement. On the other
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hand, they have access to unprecedented data insights, allowing for targeted marketing campaigns,
personalized experiences, and real -time feedback mechanisms.

This review research paper delvesinto the nuances of consumer behavior in the digital age, aming to
provide valuable insights for marketers. By examining key trends, psychological factors, ethica
considerations, and emerging paradigms in digital consumerism, this paper seeks to equip marketers
with the knowledge and strategies needed to thrive in an increasingly digital-centric marketplace.

Background

Consumer behavior has undergone a profound transformation in the digital age, reshaping the
landscape for marketers worldwide. The proliferation of digital technologies, such as smartphones,
socia media platforms, e-commerce websites, and data analytics tools, has revolutionized how
consumers discover, evaluate, and purchase products and services. This shift has led to a
paradigmatic change in marketing strategies, where understanding and leveraging digital consumer
behavior insights have become imperative for businesses to thrive in today's competitive market
environment.

The digital age has ushered in an era of hyper-connectivity, where consumers are constantly engaged
with digital devices, accessing information, communicating with peers, and making purchase
decisions online. This interconnectedness has created a vast ecosystem of data that marketers can tap
into to gain deep insights into consumer preferences, behaviors, and trends. Through advanced
analytics and machine learning algorithms, marketers can analyze large volumes of data in real -time,
uncovering patterns, predicting future trends, and personalizing marketing campaigns to target
specific consumer segments effectively.

Moreover, the digital landscape has empowered consumers with unprecedented access to
information, enabling them to research products, compare prices, read reviews, and seek
recommendations from peers before making purchasing decisions. This shift in consumer behavior
has elevated the importance of online reputation management, as a single negative review or social
media post can significantly impact brand perception and consumer trust.

Furthermore, the rise of social media influencers and user-generated content has democratized
marketing, alowing consumers to become active participants in brand advocacy and promotion.
Marketers are now leveraging influencer marketing strategies to tap into niche audiences, build
authentic relationships, and amplify brand awareness in an increasingly fragmented digita
marketplace.

In this dynamic digital ecosystem, understanding consumer behavior nuances across different digital
channels and touchpoints is critical for marketers to design effective omni-channel marketing
strategies. By harnessing data-driven insights, leveraging artificia intelligence and machine learning
algorithms, and adopting a customer-centric approach, marketers can adapt to evolving consumer
preferences, enhance customer experiences, and drive sustainable business growth in the digital age.

Justification

1. Relevance: In today's digital era, consumer behavior has undergone significant
transformations due to the widespread adoption of technology, especially the internet and
mobile devices. This shift has influenced how consumers discover, evaluate, and purchase
products, making it crucial for marketers to understand these changes.

2. Complexity: Digita environments offer a plethora of channels and touchpoints for consumer
engagement, ranging from social media platforms and e-commerce websites to mobile apps
and loT devices. This complexity adds layers to consumer decision-making processes,
necessitating a nuanced understanding for effective marketing strategies.

3. Data-driven Insights. The digital footprint left by consumers generates vast amounts of
data, providing marketers with unprecedented opportunities to gain insights into consumer
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preferences, behaviors, and trends. Utilizing Al and machine learning tools enhances the
ability to analyze this data and extract actionable insights for targeted marketing initiatives.
Competitive Advantage: Marketers who can effectively leverage digital insights and adapt
their strategies to align with changing consumer behaviors gain a competitive edge in the
market. Understanding the nuances of consumer behavior in digital environments allows for
more personalized and impactful marketing campaigns.

Ethical Considerations: Alongside technological advancements, ethical considerations in
data collection, privacy protection, and targeted advertising have come to the forefront.
Addressing these concerns responsibly is essential for maintaining consumer trust and long-
term brand loyalty.

Relevance: In today's digital era, consumer behavior has undergone significant
transformations due to the widespread adoption of technology, especialy the internet and
mobile devices. This shift has influenced how consumers discover, evaluate, and purchase
products, making it crucial for marketers to understand these changes.

Complexity: Digital environments offer a plethora of channels and touchpoints for consumer
engagement, ranging from social media platforms and e-commerce websites to mobile apps
and loT devices. This complexity adds layers to consumer decision-making processes,
necessitating a nuanced understanding for effective marketing strategies.

Data-driven Insights: The digital footprint left by consumers generates vast amounts of
data, providing marketers with unprecedented opportunities to gain insights into consumer
preferences, behaviors, and trends. Utilizing Al and machine learning tools enhances the
ability to analyze this data and extract actionable insights for targeted marketing initiatives.
Competitive Advantage: Marketers who can effectively leverage digital insights and adapt
their strategies to align with changing consumer behaviors gain a competitive edge in the
market. Understanding the nuances of consumer behavior in digital environments allows for
more personalized and impactful marketing campaigns.

Ethical Considerations: Alongside technological advancements, ethical considerations in
data collection, privacy protection, and targeted advertising have come to the forefront.
Addressing these concerns responsibly is essential for maintaining consumer trust and long-
term brand loyalty.

Objectives of Study

1.

Analyze consumer behavior trends in the digital age, focusing on shifts in shopping
preferences, online purchasing behavior, and the influence of digital platforms on consumer
decision-making processes.

Explore the impact of digital technologies such as social media, mobile apps, and e
commerce platforms on shaping consumer perceptions, brand loyalty, and engagement with
marketing campaigns.

Evaluate strategies for marketers to adapt to changing consumer behaviors in digital
environments, including personalized marketing approaches, data-driven insights, and omni-
channel marketing strategies.

Investigate the role of Al and machine learning algorithms in understanding consumer
preferences, predicting behavior patterns, and enhancing customer segmentation for targeted
marketing efforts.

Propose recommendations for marketers to leverage digital tools effectively, enhance
customer engagement and satisfaction, and achieve sustainable growth in the digita
marketplace.

Literature Review
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In today's digital era, consumer behavior has undergone profound transformations, driven by
advancements in technology and the widespread adoption of digital platforms. This literature review
explores key insights into consumer behavior in the digital age, focusing on the impact of digital
technologies on decision-making processes, the role of Al and machine learning in understanding
consumer preferences, and strategies for marketers to adapt and thrive in this dynamic landscape.

1. Digital Transformation and Consumer Decision-Making

The rapid evolution of digital technologies has significantly influenced how consumers make
purchasing decisions. Research by Smith et al. (2019) highlights the shift towards online research
and shopping, with consumers leveraging digital channels to gather information, compare products,
and read reviews before making buying decisions. This trend underscores the importance of digital
presence and effective online engagement strategies for marketers to influence consumer choices.

2. Personalization and Customer Experience

Personalization has emerged as a cornerstone of digital marketing strategies, aiming to deliver
tailored experiences that resonate with individual preferences. Studies by Lee and Kim (2020)
emphasize the role of data analytics and Al in personalizing content, offers, and recommendations
based on consumer behavior patterns. By leveraging consumer data ethically and responsibly,
marketers can enhance customer satisfaction and loyalty in the digital landscape.

3. Al and MachineLearningin Consumer Insights

Advancements in Al and machine learning have revolutionized the way marketers understand and
predict consumer behavior. Research by Chen et al. (2021) demonstrates the efficacy of Al-powered
tools in analyzing vast datasets, identifying trends, and forecasting consumer preferences with high
accuracy. Such capabilities enable marketers to optimize targeting strategies, customize messaging,
and deliver relevant content to specific consumer segments.

4. Omni-Channel Marketing and Seamless Experiences

The concept of omni-channel marketing has gained prominence, emphasizing the need for cohesive
and seamless experiences across multiple touchpoints. Studies by Gupta and Kim (2018) underscore
the importance of integrating digital and offline channels to create unified customer journeys. This
approach requires alignment across platforms, consistent messaging, and real -time responsiveness to
meet evolving consumer expectations and enhance brand engagement.

5. Ethical Considerationsand Consumer Trust

Amidst the digital revolution, ethical considerations regarding data privacy, transparency, and trust
have become paramount. Research by Nguyen et al. (2022) discusses the significance of building
trust through transparent data practices, ethical use of Al algorithms, and meaningful engagement
with consumers. Marketers must prioritize ethical guidelines, compliance with regulations such as
GDPR, and proactive communication to foster trust and long-term relationships with digitally
empowered consumers.

6. Social Media I nfluence and User-generated Content

Socia media platforms play a pivotal role in shaping consumer behavior and purchase decisions.
Research by Li and Bernoff (2020) emphasizes the impact of social media influence, user-generated
content (UGC), and influencer marketing on consumer preferences. Consumers often rely on peer
recommendations, reviews, and social proof when making buying decisions, highlighting the
significance of leveraging social media channels for brand advocacy and engagement strategies.

7. Mobile Commer ce and On-the-Go Shopping

The widespread adoption of smartphones has facilitated the rise of mobile commerce (m-commerce),
enabling consumers to shop conveniently anytime, anywhere. Studies by Statista (2023) indicate the
growing trend of on-the-go shopping and mobile payment methods, underscoring the importance of
mobile-friendly websites, apps, and seamless checkout experiences for capturing mobile-savvy
consumers attention and driving conversions.

8. Virtual Reality (VR) and Augmented Reality (AR) Experiences
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Emerging technologies like VR and AR are reshaping consumer interactions and immersive brand
experiences. Research by Kim and Forsythe (2021) explores the impact of VR/AR technologies on
consumer engagement, product visualization, and experiential marketing. Marketers can leverage
these immersive technologies to create compelling storytelling, interactive product demos, and
virtual try-on experiences, enhancing consumer engagement and purchase intent in the digital realm.
9. Voice Search and Conversational Commerce

The rise of voice-enabled devices and virtual assistants has transformed how consumers search for
information and shop online. Studies by Nguyen and Nguyen (2020) discuss the implications of
voice search optimization, conversational commerce, and Al-powered voice assistants (e.g., Amazon
Alexa, Google Assistant) on consumer behavior. Marketers can capitaize on voice-based
interactions, optimize content for voice search queries, and create seamless conversational
experiences to meet the evolving needs of voice-first consumers.

10. Data-driven Insightsand Predictive Analytics

Harnessing the power of data analytics and predictive analytics is crucial for understanding
consumer behavior patterns, predicting future trends, and optimizing marketing strategies. Research
by Wang et a. (2022) emphasizes the role of data-driven insights, machine learning algorithms, and
predictive modeling in identifying consumer preferences, segmenting audiences, and delivering
personalized recommendations. Marketers can leverage data analytics tools to derive actionable
insights, track consumer journeys, and iterate marketing campaigns for maximum impact and ROI in
the digital age.

Material and Methodology

Resear ch Design:

For this review research paper on consumer behavior in the digital age, a systematic literature review
approach will be employed. This approach involves identifying, selecting, criticaly evauating, and
synthesizing relevant literature from scholarly sources. The review will focus on studies published in
peer-reviewed journals, conference proceedings, books, and reputable online databases to ensure a
comprehensive coverage of the topic.

Data Collection Methods:

The data collection process will involve searching and retrieving relevant literature using keywords
and search strings related to consumer behavior, digital technologies, marketing strategies, Al,
machine learning, personalization, omni-channel marketing, ethica considerations, and consumer
trust. Databases such as PubMed, Google Scholar, Scopus, Web of Science, and relevant industry
reports will be utilized to gather primary and secondary sources.

Inclusion and Exclusion Criteria:

Inclusion criteria will encompass literature published between 2010 and 2024 to capture recent
developments in consumer behavior and digital technologies. Only peer-reviewed articles, books,
and reports written in English will be included to maintain consistency and quality. Studies focusing
on digital transformation, personalization, Al and machine learning applications, omni-channel
marketing strategies, ethical considerations in marketing, and consumer trust in digital environments
will be prioritized.

Ethical Consideration:

Ethical considerations will be paramount throughout the research process. All sources used will be
properly cited to give credit to the original authors and avoid plagiarism. Proper attribution will be
provided for any direct quotes or paraphrased content. Additionally, ethical implications of digital
marketing strategies, Al-driven consumer insights, data privacy, and consumer trust will be critically
evaluated and discussed in the paper to ensure a comprehensive understanding of ethical issues in
consumer behavior research and marketing practices.

Results and Discussion
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1. Analyzing Consumer Behavior Trends:
The analysis of consumer behavior trends in the digital age revealed several key shifts in shopping
preferences and online purchasing behavior. One notable trend is the increasing preference for online
shopping due to its convenience, wider product selection, and often competitive pricing compared to
traditional brick-and-mortar stores. This shift has been accelerated by factors such as the COVID-19
pandemic, which prompted more consumers to embrace e-commerce.
Moreover, the influence of digital platforms on consumer decision-making processes has become
significant. Consumers now rely heavily on reviews, ratings, and recommendations from social
media, e-commerce platforms, and other digital sources when making purchasing decisions. This
trend underscores the importance of online reputation management and the need for marketers to
actively engage with consumers on digital platforms.
2. Impact of Digital Technologies:
Digital technologies such as social media, mobile apps, and e-commerce platforms have profoundly
shaped consumer perceptions, brand loyalty, and engagement with marketing campaigns. Social
media platforms, in particular, have become powerful tools for brand promotion, customer
engagement, and real-time communication with consumers. Mobile apps have also transformed the
shopping experience, enabling seamless transactions and personalized recommendations based on
consumer preferences.
E-commerce platforms have not only expanded market reach but also provided valuable data insights
into consumer behavior, allowing marketers to tailor their strategies more effectively. Overal, these
digital technologies have increased consumer expectations for personalized experiences and instant
gratification, challenging marketers to innovate and adapt.
3. Strategiesfor Marketers:
To adapt to changing consumer behaviors in digital environments, marketers need to embrace
personalized marketing approaches, leverage data-driven insights, and adopt omni-channel
marketing strategies. Personalization involves tailoring marketing messages and offers to individual
preferences, which can significantly enhance customer engagement and loyalty.
Data-driven insights, obtained through analytics and Al-powered tools, enable marketers to
understand consumer behavior patterns, identify trends, and optimize marketing campaigns for better
results. Omni-channel marketing ensures a seamless and consistent experience across multiple
touchpoints, allowing marketers to reach consumers wherever they are in their buying journey.
4. Roleof Al and MachineLearning:
Al and machine learning algorithms play a crucia role in understanding consumer preferences,
predicting behavior patterns, and enhancing customer segmentation for targeted marketing efforts.
These technologies analyze vast amounts of data to identify patterns, predict future trends, and
automate marketing processes such as personalized recommendations and content opti mization.
By leveraging Al, marketers can improve customer segmentation accuracy, deliver more relevant
content, and optimize advertising spend. However, it's essential to balance Al-driven automation
with human oversight to ensure ethical use of data and maintain trust with consumers.
5. Recommendationsfor Marketers:
Based on the research findings, several recommendations can help marketers leverage digital tools
effectively, enhance customer engagement and satisfaction, and achieve sustainable growth:
1. Invest in Al and data analytics tools to gain actionable insights into consumer behavior and
preferences.
2. Implement personalized marketing strategies that cater to individual customer needs and
preferences.
3. Embrace omni-channel marketing to provide a seamless and consistent brand experience
across all channels.
4. Foster customer engagement through interactive content, social media interactions, and
personalized communication.
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5. Continuously monitor and adapt marketing strategies based on data-driven feedback and
market trends.

6. Enhanced Customer Experience: The integration of Al-powered chatbots and virtual assistants
has streamlined customer service interactions, providing instant support and resolving queries
efficiently. This has contributed to improved customer satisfaction and loyalty.
7. Real-time Data Monitoring: Marketers are leveraging real-time data monitoring tools to track
consumer behavior across digital platforms. This enables quick adjustments to marketing strategies,
content optimization, and timely responses to market trends, ensuring relevance and effectiveness.
8. Personalized Product Recommendations: Al-driven agorithms analyze customer data to
generate personalized product recommendations, leading to increased cross-selling and upselling
opportunities. This level of personalization enhances the shopping experience and encourages repeat
purchases.
9. Influencer Marketing I mpact: Collaborations with influencers on social media platforms have
proven effective in reaching niche audiences, building brand credibility, and driving engagement.
Marketers are strategically partnering with influencers to amplify brand messaging and foster
authentic connections with consumers.
10. Dynamic Pricing Strategies: Al-powered dynamic pricing strategies dynamically adjust product
prices based on demand, competitor pricing, and consumer behavior. This flexibility optimizes
revenue generation, improves competitiveness, and enhances pricing transparency for consumers.
11. Enhanced Targeting Accuracy: Advanced data analytics and machine learning enable
marketers to segment audiences with greater precision, targeting specific demographics, interests,
and buying behaviors. This targeted approach improves marketing ROl and reduces ad spend
wastage.
12. Brand Reputation M anagement: Digital tools facilitate proactive brand reputation management
by monitoring online reviews, social media mentions, and customer feedback. Marketers can address
issues promptly, manage crises effectively, and maintain a positive brand image in the digital sphere.
13. Sustainable Marketing Practices: Marketers are increasingly adopting sustainable marketing
practices, such as eco-friendly packaging, transparent supply chains, and socialy responsible
campaigns. This resonates with environmentally conscious consumers and enhances brand reputation
as aresponsible corporate citizen.
14. Customer Journey Optimization: By mapping the customer journey using data analytics,
marketers can identify pain points, optimize touchpoints, and deliver personalized experiences at
each stage. This optimization leads to smoother transitions, reduced friction, and higher conversion
rates.
15. Continuous Innovation: Marketers are embracing a culture of continuous innovation,
experimenting with emerging technologies such as augmented reality (AR), virtua reality (VR), and
voice search optimization. These innovations drive engagement, differentiate brands, and position
them as industry leadersin the digital landscape.

Conclusion

In conclusion, the research paper "Consumer Behavior in the Digital Age: Insights for Marketers"
delves deeply into the evolving landscape of consumer behavior in the digital era. Through an
extensive review of literature and analysis of current trends, the paper highlights key insights that are
invaluable for marketers navigating this dynamic environment.

One of the centra findings is the significant impact of digital technologies on consumer decision-
making processes. The proliferation of online platforms, social media, and e-commerce has not only
expanded consumer choices but also empowered them with information and tools to make more
informed decisions. Marketers need to adapt their strategies to effectively engage with these digitally
savvy consumers, understanding their preferences, behaviors, and expectations.
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Furthermore, the paper emphasizes the importance of personalized and interactive experiences in
digital marketing. Consumers today seek customized offerings, relevant content, and seamless
interactions across various touchpoints. Marketers can leverage data analytics, Al-driven insights,
and personalized messaging to create meaningful connections and enhance customer satisfaction.
Moreover, the research sheds light on the role of trust, transparency, and ethics in consumer
relationships. With growing concerns about data privacy and online security, consumers are
increasingly discerning about the brands they engage with. Marketers must prioritize trust-building
initiatives, ethical practices, and transparent communication to foster long-term relationships and
brand loyalty.

In essence, this research paper provides valuable guidance for marketers seeking to navigate the
complexities of consumer behavior in the digita age. By embracing digital innovations,
understanding consumer preferences, and fostering trust, marketers can create compelling
experiences that drive engagement, loyalty, and ultimately, business success in today's competitive
landscape.
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Abstract

Entrepreneurship  has  been being  encourzged more
emphatically for a decade amaongst youth inthe country. Various
schemes like Swarojgar Yojna, Kaushal Vikas Yojna, Anganbadi
eiC. are running in urban and rural arezs. The study is an attempt
to measure the intention of entrepreneurship among the |
enginearing students and also to ideatify the determinants of
such intention, The study has besn planned through causal
model based on primary data collected from the engineering
students of central Chhattisgparh. The study is expected to
contribute to the entrepreneurship model for students aswell as
to the further studies.

Keywords: Entrepreneurship, Personality, Perception,
Motivation, Attitude and Learning.

1. Intreduction

The last decade has marked a radical change in the occupation
intention of voung minds. A large number of students have bean
being obsernsed with an intention of entrepreneurship, This
intention might have been mounted over as the impact of either
rising avenues in industry or the government emphasis on the
schemes like Atmnirbhar Bharat, Swarczgar Yojna, Kaushal Vikas
Yojma, Start-ups in multi-sectors etc. It has influenced to a larger
extent to the occupational intention of graduates. This dramatic
change leads to a new setup of economy. A study is planned to
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identify the determinants of entrepreneurship intention among
gracduating engineers,

Global Entrepreneurship Monitor {GEM) ranks India
ninth amongst entrepreneurial countries. It is highest amongst 28
countries in “Mecessity based entrepreneurship”, while S5th from
the lowest in "opportunity based enirepreneurship”, Research
indicates that opportunity based entrepreneurs contribute maore
to overall economic growth than necessity basad entreprensurs,
this Is an evidence to that fact that entreprensurship in Indla |5 still
far from what it could be. Further, among medium or low income
countries, while China’s nascent and new entrepreneurs appear to
be the most growth criented, with more than 10% of them
anticipating high growth, the early stage entreprensurial activity in
India is marked by low levels of growth expectations. This is despite
the tremendous high levels of potential entrepreneurial activity as
perceived by the non-entrepreneurially active population in the

country {Lal, 2016},

To develop any entrepraneurial ecosystem, Incubators
plays a very important role. Apart from mentoring, Incubators also
provides infrastructure, mynad of business networks &
connections, as well as also invites early-stage venture capitalists
and investors. This can lead to the successful commercialisation of
business idea. But, in comparison to the global status, India is far
behind in Incubation centres. The irony is displayed when we
compare ourselves to China, as in, in India we have 120 incubators
currently, which incubates around 500 companies in a year,
whereas in China, B00O companies are incubated per year,
Cverviewing the current situation, the Planning Commission of
India approximates a demand of 1000 additional incubatars in Tier
[and Tier Il cithes in the country in coming 10 years. It is being
estimated that it is an LSS 55 Billion investment project inviting
angel investors, venture capitalists, incubators, banks and financial
institutions over the next 10 vears to promote entrepreneurshipin
the country. {IBEF, 2013).

It is being observed that educational institutes build and
ehcourage entreprensurship in a very effective way. One example
of the same is that in the year 20012, 63 studentz from 7 top
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Businaess schools in India chose to start their own ventures and
opted out themsehles from the placement process of their
Inatitutes. And it is evident In a recent survey, that around 20% of
MBA students in India wants to start their own entreprensurial
venture, as compared to 10 per cent inthe U5 and 12 per centin
Germany. Simitarly, 26 per cent of IT students and 16 per cent of
engineering students surveyed in India expressed the desire to
start their own business {IBEF, 2013}

in the light of this information a study on entrepreneurship
intention among students is desired,

2. Literature Review

Tiwari et al {2013} find that job seekers appreciate the relevance
of the selection process which increases their chances of being
selected. They alsa intend to the refevance of job suitability. The
authors find that applicants recommend the employer to others if
they perceive the selection procedures 10 be relevant on perceived
predicative validity.

Many studies have been conducted on  Indhidual
behaviour. Extensive literature has examined varicus aspects of
individual behaviour on present as well as prospective employess
(Bauer et al., 2012; Sachdeva et al., 2010; Gupta and Tyagl, 2009).

Baver et al, {2012] argue that applicants’ perception of
unfair recruitment process leads to damaging for both
organisations and applicants, Applicants’ perception includes
applicants’ views on the various aspects of arganisational justice,
their thoughts and feelings about its evaluation, and selection
procedures {Hausknecht et al., 2004}, Most of the research
conducted in the field of applicant’s reaction is based on Gilliland's
11203,

Truxillo et al [2015) talk of orgsnizational justice
framework as a very important factor in the study of applicant’s
reactions. Gilliland (1993) examined and suggests many of justice
rules like job- relatedness, opportunities to perform and the
opportunity to consider reapplying at later stages, as procedure
characteristics of the same, Amongst the zbove factor, job-
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relatedness is particular, is focussed more in research in the
context that applicants will assume selection maore favourably to
the extent that technigues are supposed as face wvalid and
predictive of job performance, Gilliland (1994) explains job-
redatedmess with the selection process which results in enriching
the applicants’ self-efficacy levels, In another study, Schinkel et al
12013) observe that a fair selection results in highest well-being
and organisational attractiveness.

Pathak and Srivastava {2017} find percelved emotional
bonds as the factors of organisational commitment,

All the studies abowve are confined to organitational
decisions on both levels selection as well as function. But few
studies are on student intentions of self-decision maker in terms
af right from strategy formulation te implementation.

lzslam et al (2018) conducted a study on female students
and found that a lack of understanding of the attitudes and
perceptions of female students towards entrepreneurship as well
as the ways of operationalizing them is a major barrier to national
progress. Howewer, they find that some studies about women
entreprensyr are developed, still no study is found exploring
fernale students’ career aspirations in starting their own
businesses. They emphasize a crucial need to study about young
educated women and their views concerning starting their own
businesses.

Literature Gap

The individual factors viz. perception, motivation, personality,
attitude and learning [Aswathappa, 2018) and their impact on
other behaviours have been studied by the authors, But these
factors and their influences have been studied separately, Mo
study is found to have been conducted where all the factars are
taken to be the predictors at a time. Scientifically, there is a
difference of beta values when the variable is taken as an alone
fromn when it is in group. This study is aimed at conducting when
all the individual variables are taken simultanecusly.
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3. Framework and Hypotheses

Perception, Motivation, Personality, Attitude and Leaming have
been identified as the explanatory variables of Intention to
Entrepreneurship.

Conceptual Framework of the Study

Perception (X,)

Mativation (¥,)

/4

hﬂﬂrﬂﬁlﬂ M

Persamality (X,

Aitude (K]

N

Learning (X,

Sourte: Researchers’ o construct based an literature

Mathematical Framework
~ 4
Y=8+3 B +e,
=1

Hypatheses

Hy;: Perception has a significant impact on entrepreneurship
intention;

Hx Maotivation has a significant impact on entrepreneurship
intention,

Hi: Personality has a significant impact on entrepreneurship
intention;
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Ha! Attitude has z significant impact on entreprensurship
intention; and

H:: Learning has 2 sipnificant impact on entrepreneurship
intention,

4. Research Methodology

The study has been planned 1o be conducted thorough causal
model with primary data collected  through  structured
questicnnaires on seven point Likert's scale from enginesring
students studying at different colleges of Chhattisgarh, Since the
study follows causal model, systematic random sampling has been
used to collect data. The population is infinitely large, Cochran’s
bethod has been used to determine sample size according to
which a sample of 385 respondents has been considered at 5%
level of significance.

5. Data Analysiz and Interpratation

The study is focused on finding out the impact of individual
behavipur, multiple regression analysis has been used to analyse
the data and test the hypotheses,

Multiple Regression Analysis

Table 1
|
Maodel Summary LANOVA
|
Ltan
Ad d
il b Dt SUMm fle
T el ol in of an Sig
R |Squ R af df F
are | Sguar | the Wats 40 St
aly ares are
B Esti
mate
0.7|05 2.05 |Regre |326. &5, | 105, |0.0
62 |81 !"-"57'FE 3 g ssion | 738 : 348 | 206 |00
a. Predictors: {Emstarrtﬁ:h Resid |235. |37 (0.6
Mz, Xz, Ma, X5 {ual 411 |9 (21
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b. Dependent Variable: ¥

| cE2. |38
Tatal
! 148 |4

Interpretation
It is evident from Table 1 that the model explains 58% variance.

Durbin Watson statiskics declares that there is no chance of
autocorrelation. AMOWVA declares that the model iz fit for data
confirmation,

Table ?: Coeffidents

Unstandardized iSLﬂ ndardized Collinearity
Model Coefficients | Coefficients t Sig. Statistics

B 'Std. Error | Beta Tolerance | VIF
Constant |3.684 | 1.024 3598  |0.000
X1 0.172 | D.032 (0,242 5.935 (D.000 0577 1.734
¥z 0,381 10181 | 0,097 -2.114 | 0.035 0521 1.912
Xz .0.736 | D081 0472 9098 |D.000 |0411 2433
Xy 1.718 0172 10,345 §.982 I:I.'EIEIJ 0.206 1.104
Hs -0,137 ' 0,050 -0,142 -2,728 |D.007 0,407 2.459

Interpretation

it is evident from Table 2 that all the hypotheses are accepted,
There is no chance of multicollinearity,

B. Conclusion

it can be concluded from the findings of data analyses that there is
a high intention amoengst the engineering graduates towards
entreprensurship. Schemes like Swarojgar Yojna, Kaushal Vikas
Yojna, Anganbadi etc. are able to create positive effect on
entrepreneurship intention, The madel considered five individual
psychological behavioural factors and all of them have been
accepted in  hypothesis  testing.  Perception, Motivation,
Personality, Attitude and Learning play a significant role in
influencing entreprensurship iIntention in graduating engineers.
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Abstract:

This paper triesto attempt an empirical analysis focusing on fact that how an adverse effect of
climate change on human kind has enforced companies to move towards sustai nabl e operations
and formulate green rules. Green HRM or GHRM is thus an emerging field in management to
provide sustainable solution to reduce operational cost, effective HRM strategies. This study
examines the Green HRM and its relationship with organizational commitment. The novelty
and worth were evaluated. Many books on Human Resource Management make up the sample.
According to actual research, and related topics are rarely covered in strategiesimplementation.
Evidence from relevant literature indicates that there is a need to devote more time on Green
Human Resource Management related issues. In this paper we used content anaysis
methodology, where many sources were reviewed. In empirical research work, we provided
useful insights into the green practices adopted by organizations (in the background of a
developing economy like India) where environmental concern is on rise. Human Resource
Management of the corporations need to provide substantial Green Training and Devel opment
applications for the personnel for higher delight of the employees.

Keywords. Green HRM, Organization Commitment, HR Practices, Sustainable Devel opment
Introduction:

In context to align business related processes and upliftment of natural environment, it is
necessary to give environment- friendly strategiesto every person involved viz from customers
to buyers; so as to make them environment conscious. The businesses require worldwide
standards for environmental safety and renovation. “Green Human Resource Management
(referred as GHRM) is a useful resource control and is an emerging field in management. This
calls for the sustainability between green HR and different practical areas of the organization.
L atest studies have recommended that, the emerging business situation for green environmental
mechanism deals with the policies and practices consistent with the social, economic and
environmental issues, which constitute the three pillars of sustainability. The cutting-edge
position of the ‘greening’ feature plays a mandatory role in fixing the environmental
performanceof organizations. The main concern for organizations nowadays is that how many
of them are in green competition and how many of them have aligned their company’s new
HRM method into its overall performance control mechanism.

Now-a-days, a reasonable range of corporations exercise this green human resource control
practices in the international context [3, 4]. There may be a need for the growth of the
organization which understand this new technique and tries to implement it into their
corporations because of its increasing call at internationa level and development of global
standards, A latest view of environment management, recommended that with a selected
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purpose to accomplish surroundings sustainability goals, agencies can use right human aid
control practicesto inspire and keep their personnel. The focal point of today’s corporations is
Green human Resource management, in which human support system is conducting greening
the subculture of the organizations by means of preserving green places of work and green
practices. With the intention to acquire organizational environmental goals of going green by
two essential initiatives are “environmental pleasant HR practices and protection of human
capital”, [5] this will be carried out through hiring and maintaining green personnel, having
sufficient knowledge and competencies of green employees.

Review of literature:
Green HRM:

Extant literature shows that Human Resource Management (HRM) system has advanced from
old-fashioned form of labour which includes low degree of employee involvement, to a more
participative and supportive strategies in which worker gets opportunities to broaden abilities,
knowledge and mind set (Singh et a., 2019; Lengnick- Corridor et al.,2009). In growth
consciousness environmental management and sustainable improvement of the assets (Philips,
2018; Cavicchi, 2017; Roos and O’Connor, 2015), Green human resource management
(GHRM) refers to HRM practices geared towards environmental and ecological influence of
the corporationsand it's far connected with firm environmental approach and green behaviors of
employees (Renwick et al.,2013). We argue that GHRM s vital to sustainable HRM literature
and focuses on firm environmental control practicesin which Green HRM acts as a platform to
attach HRM practicesto environmental management activities of the firm (Dumont et al., 2017,
Masri and Jargon, 2017).

Therefore, GHRM mirrors company's strategic orientation in the direction of environmental

safety and asks pinnacle management to be aware of organizational processes and practices
that emboldens human beings to participate in green activity behaviours to reduce
environmental pollutions on the administrative center (oh et a., 2016; Mishra et a., 2014). In
different words, GHRM encompasses incorporation of enterprise's ecologica management
desires to the hr procedures namely, recruitment & selection, education & improvement,

performance control & assessment, rewards & popularity (Muller-Carmem et al., 2010;

Renwick et a., 2008).

The Green performance can be accomplished by way of ensuring green method in HRM
practices from selection of green employees to reimbursement of personnel, hence
organizational green performance [6, 7] can be added (Oath & Arul rgah, 2014). Scholars
within the field of studies are that speciaize in green HRM and green practices. The choices
and conduct of human useful resource executives is reflecting the Green HRM practices and
organizationa sustainability performance (green signatures; Jackson, Renwick, Jabbour, &
Muller-Camen, 2011). Environmental Management System (EMS) is vital for the businesses
to layout and increase company environmental strategies and to attain the environmental
dreams (Haden et a., 2009).

Researcher believes that human resource When HRM structures are aligned with other
elements of the business enterprise, they have a tendency to be extra effective. Specificaly,
numerous research have located that HRM structures are extra powerful [8-10] while they're
aligned with an enterprise’s lifestyle (Jackson et al., 2014). Although senior leaders are
commonly identified as influential shapers of organizational cultures (Schneideret al., 2017),
few studies have specialy tested leaders contribute to or constrain the effectiveness of
strategically aligned HRM systems. In spite of increasing issues about the moral role of cutting-
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edge corporations because of numerous scandals and systemic socia issues, we found no
studies that checked out the joint effects of HRM and ethical management or moral
organizational climate or culture. It'smilesin al likelihood this situation will begin to exchange
soon; in that case, this observe can be at the leading edge of a brand new subject of inquiry.
Constant with the contingency logic described above, we assume that they have an effect on of
a GHRM mechanism on the commitment [11-13] of a company’s excessive-degree managers
is likely to be conditioned by means of contextual influences that either fortify or negate the
performance expectations and needs that GHRM purportedly targets. Following current calls
for further investigation of relevant boundary situations (e.g. Jiang et al., 2013) and constant
with emerging proof that |eadership isonecritical element to don't forget (Chuang et al., 2016),
we assume that ethical leadership as apotential moderator of the GHRM-tempt new dedication
and relationship.

The term green human resource control deems to be new idea for mgority inclusive of,
academies and specialists in HRM, of path there are human beings who have heard
approximately this massive idea and additionally some humans who've heard about this
summary, but aren't clear what green hrm is? But, “it became possibly originated in 1996 from
the contribution by way of Wehrmeyer (1996), who edited a book titled greening humans:
human sources & environmental management”. (Jackson, Renwick, Jabber & muller-camen,
2011).Where he defines GHRM as “Green HRM is the usage of hrm guidelines to promote the
sustainable use of sources within groups and, greater usually promotes the reasons of
environment sustainability”, (Mahratta & Adhikari, 2013). The sustainability and
environmental problems are getting the crucial factor of hrm practices, but there is much less
evidence in the shape of literature and academic research. The HR practices should be aligning
to environmental and sustainability problems in an effort to get competitive side and obtain
environmental sustainability of the organization (Ulrich, Brock bank, and Johnson, 2009).
Human aid management practices are one of the maor component in achieving green
organizational dreams and sustainable performance. The overall hrm practices such as,
education, choice, recruitment, compensation are aligned to green practices Cherian and Jacob
(2012) [1]. The overdl performance can be accomplished by way of ensuring green method in
HRM practices from selection of green employees to reimbursement of personnel, hence
organizational green performance can be added (oath & Arul rajah, 2014). Pupils within the
field of studies are that specialize in green HRM and green practices. The choices and conduct
of human useful resource executives is reflecting the GHRM practices and organizational
sustainability performance (green signatures, Jackson, Renwick, Jabbour, & Muller-Camen,
2011). Environmental Management Systems (EMS) is vital for the businesses to layout and
increase company environmental [14,15] strategies and to attain the environmental dreams
(Haden et al., 2009). Researcher believes that human resource.

Employee Engagement:

Worker engagement has come to be a heavily discussed topic in recent years. However,there's
still ambiguity within the academic literature as to how employee engagement may be
motivated through management. There has been widespread hobby in employee engagement, [ 2]
but this has been coupled with a good deal of misunderstanding. In keeping with kulak et al
(2008), this misunderstanding may be partly attributed to the fact that there's no definitive
definition, resulting in engagement being operationalizedand ultimately measured in various
ways. From a hr perspective today, engagement continues to be an essential attention. Because
of the hard monetary climate, organi sations now greater than ever are determining to restructure
and resize, which has ended in companies investigating new strategies to preserve and increase
engagement. Companies combat to recruit and train their skills, so that they want to do their
great to maintain of it. Enterprises want to strike the proper balance among fostering and
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improving worker engagement ranges a time no longer compromising their aggressive
function. (De vita, 2007). Due to the immense effect worker engagement had on sears, hr
consultancy companies commenced to work with organizations to develop metrics on the way
to quantify worker attitudes and behaviours and there resulting impact on purchaser satisfaction
and organizational overall performance. In step with Jim crawly, a precept at hr studiesand
consultancy business enterprise towers peril, “even as formerly absolutely everyone could
intuitively have said there may be a hyperlink among people being welldisposed in the direction
of an organization and the probability of that organisation being a hit, now there may be
evidence to prove it” (de vita, 2007). In December 2004,the Harvard enterprise evaluate
launched the effects of a survey accomplished by the corporate management council, which
concerned the compiling of fifty,000 worker engagement surveys in extra than fifty nine
countries international. One of the essential findings from the look a was that extended
commitment can result in a fifty seven% development in discretionary effort displayed by
means of employees. In keeping withBuchannan (2004) the extended discretionary attempt
displayed with the aid of personnel produced on average, a 20% growth in man or woman
overall performance and an 87% discount in desire to leave the employer. According to Sirota,
mischkind & Meltzer (2005), from the analysisin their research on employee attitudes, which
became primarily based on in no way before-published case studies and statistics from920,000
employeesfrom 28 multinational organizationsover four years, resulted withinthe generation of
hard facts to prove that the proportion rate of establishments with incredibly engaged
employees accelerated on average by using 16% in 2004 in evaluation to the industry common
of 6%. In addition, the stock charge of businesses with high.

Engagement had advanced overall performance to similar agencies in the same enterprise by a
ratio of 2.5:1 throughout 2004. Conversely the stock price of organizations with low morae
underperformed on the subject of the industry competition by way of a ratio of five:l.
Consistent with Sirota (2005) “morale e is a direct consequence of being dealt with properly
through the agency, and employees go back the gift“ of correct treatment with better
productiveness and paintings fine, lowerturnover (which reduces recruiting and schooling
prices), a decrease in workers shirking their obligations, and a superior pool of activity
candidates. Those gainstranslate immediately into better corporation profitability. Elements of
engagement, formerly discussed by means of Kahn (2016) in a single psychological
kingdom. Because of the varying definitions of employee engagement, the effects of different
studies come to be difficult to observe. Thisis due to the fact each ook at can aso observe the
problem of worker engagement thru adistinct lens, relying at the definitionthey decide upon. In
keeping with Ferguson (2007), with a commonplace definition of employee engagement
missing, it cannot be correctly described and hence it can’t be measured and accordingly
controlled. These obligations have been done by using the man or woman, as Taylor had a

choice for designing the venture across the remoted character instead of the crew, as his idea
that ,,herding™ people right into a gang endedin every individual becoming less green.

Employee Behavior:

Moorhead (2015) pointed that organizationa behaviour is a field of observe that investigates
the human behaviour within a corporation, just like the interface among human conduct and
the business enterprise, for the cause of making use of such understanding closer to enhancing
an employer’s effectiveness. Organizational conductis being studied an increasing number of,
and it applies the know-how obtained with the aid of individuals and companies on behaviour
inside an employer if you want to make paintings extra powerful. Consequently, organizational
behaviour isinvolved with the observe of what human beings do in an enterprise and how their
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conduct impactstheagency’s performance. Asan end result, organizational behaviour isclosely
related to subjects consisting of selection-making, leadership, motivation, personality,
productivity, human overall performance and control. Robbins (2010) classes the lookat into 3
domain names: people, companies and corporation structures. Lifestyle performs numerous
roles within an employer. Inside the first place, it gives enterprise identities, which means that
it creates obstacles among one business enterprise and others, as well as individuas. In
addition, tradition ought to transform individual self- interests into something larger which
coincides with a business enterprise’s aim. Moreover, for the reason that subculture regul ates
the conduct of the worker by way of offering suitable requirements, it enhances the
organizational system degree. Eventually, way of life acts as a behavioral mechanism that
guides and shapes the attitudes and conduct of personnel.

Robin, 2010) the phenomenon of tradition associated with employeeconduct seems to be
increasingly important in nowadays place of job. Studies on the relationship among
organizational way of life and organizational behaviour is becoming an increasing number of
essential. Anincreasing number of research have tested the connection between organi zational
tradition and organizational behavior. Researchers declare there's a fantastic dating. In those
studies, various strategies were implemented, including theoretical ook at, discipline take a
look at and empirical lookat and so on.

A takealook at provided viaKotter and haslet (2012) gave aterrific instance on the connection
among organizational culture and organizational behaviour. In their examine, their conclusion
may be categorized into two: a contingency version and a genera model. The contingency
model indicated that higher appearing agencies have strong cultures, but only if the way of life
fits the business enterprise's environment. Incomparison, the regular version mentioned that if
an organization desiresto behave wellwithin the long term, it need to have away of life centred
on three constituencies. customers, personnel, and stockholders.

Employee motivation

Within the following chapter the concept motivation is defined. Plainly motivation canbe
conceived in many unique ways, e.g. Many researchers attempted to formulate motivation
however al proposed exceptiona approximations. As an instance Herzberg’s concept of
motivation (1959) isstill used in recent times. Herzberg becameone of the first men and women
who prominent between intrinsic and extrinsic motivation. And that difference could clarify
and consequently assist motivating employees. In this chapter afew definitions could be stated,
collectively with a creation of the theories of Maslow (1943) and Herzberg (1959). But more
importantlya separation among intrinsic and extrinsic motivation is made. This separation is
likewise beneficia to clarify the relationship between worker motivation and overal
performance.

It isalso said that although there'safew war of words about the significance of various elements
within the definition of motivation, there may be consensus approximately a few underlying
residences. Particularly, that motivation is man or woman phenomenon, it's miles defined as
being intentional, it is multifaceted and that the reason of motivationa theories is to predict
behaviour. Mitchell (2010) additionally argues that motivation isinvolved with motion and the
inner and external forcesthat have an effect on one’s choice of movement. And that motivation
is not the behaviouritself, and it certainly is not overall performance. When it comes to this,
Mitchell (2010)proposes his very own definition of motivation: “motivation becomes the
diplomato which an character needs and chooses to have interaction in certain behaviors”. One
way wherein performance control structures may be efficiently initiated in an enterpriseiswith
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the aid of tying the overall performance reviews to the activity descriptions bringing up the
precise green desires and tasks. For instance, performance appraisal can coversuch subjects as
environmental incidents, usage of environmental duties, lowering carbon emissions and the
communication of environmental concerns and policy (Wehrmeyer, 1996 as mentioned in
Renwick, et a.,2008).

Organizational Commitment:

It includes a managerial procedure that assists afirm to prepare its Green initiatives by means
of hiring green aware humans. Empowering and training them as they cometo becritica for his
or her organizations overall performance and worthwhilethem for acting green tasks (L efebvre,
a. Lefebvre & Talbot, 2013). Asaway to gain agreen purpose, the enterprise must contain all of
its employees in numerous work fieldsand motivate them to independently adopt eco-tasks.
This could appreciably empowerthe employees and their pleasure level might be better.

According to Jabbour et al., (2011), satisfied employees help in boosting the overall
performance of the surroundings commitment is described usually because the relative power
of an man or woman‘s identity with and involvement in a specific business enterprise. It could
be characterized with the aid of at the least three associated dimensions: -a sturdy notion in and
reputation of the company‘s desires and values; a willingness to exert tremendous attempt on
behalf of the organisation; and a sturdy preference to hold membership inside the company
(mow day et al., 2014). Recognized three salient dimensions of employee commitment:
affective, continuance and normative. Affective commitment describes an person‘s choice to
live with the agency given her/his emotional attachment to, and identity with the company
(Meyerand Allen, 2010, 2019). An excessive stage of affective dedication has been discovered
to be associated with low employee turnover, low absenteeism and improved task overall
performance (Meyer et al., 2012). Continuance commitment describes a person ‘s need to
remain with the corporation resulting from her/his reputation of the expenses (tenure, pay,
benefits, vesting of pensions and own family commitment, and so on.) related to leaving the
organization (Meyer and Allen, 2010, 2019). In comparison, normative commitment displays
a character ‘s feeling of duty to preserve organizational membership because he/she believes
it's far morally proper to be unswerving to, and stay in, the organisation. Several researchers
have tested the relationships between hrm practices and organizational dedication. For
example, in an man or woman-stage evaluation, Paul and Anantharaman‘s (2014) have a look
at of software program experts confirmed that HRM practices had a giant fine relationship with
organizational commitment. Hrm systems have also been observed to relate to dedication in
samples of frontline employees from car apartment, retail, and hospitality corporationsin south
the us (browning, 2016). Payne and Huffman (2015) determined in alongitudinal have a look
at that organizational commitment mediated the connection among mentoring, a hrm exercise
within the enterprise studied, and employee turnover through the years. In a unit-degree
observe, wright, Gardner, and Moynihan (2013) found awonderful dating among hrm practices
and organizational commitment in ahave alook at of afew business unitsfrom alarge provider
enterprise. Kim (2019) investigated how personnel of the it enterprise perceived green
practices.
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Organization Sustainability:

Green resources

management
Green employee Organization Green Employee
engagement sustainability behavior
commitment

motivation

Fig: 1 - Organizational Sustainability

Sustainability is often described as the “capacity to fulfil the wishes of the prevailing without
compromising the capacity of future generations to fulfil their needs (WCED, Muller, 2014).
Within the environmental literature, the idea of green management for sustai nable devel opment
has diverse definitions; all of which usually,are seeking to provide an explanation for the want
for balance among business increasefor wealth introduction and safeguarding the herbal
surroundings in order that the destiny generations may aso thrive (daily & Huang, 2011).
Nevertheless, the difficulty of ways a character organisation or entire society achieves
sustainability from the green human resource management movement remains debatable and
uncertain. For thisreason, research on how business can aso shape their centresto beautify for
sustainability via green human resource control initiatives appears paramount.

Significance of the study:

It isnot ahidden fact that human resourceisthe most important asset of an organi zationthat plays
an important role in managing the employees. At the moment, the recent increased trend of
corporate focus on greening the business, the modern employees have been assigned with
additional responsibility of incorporating the Green HR philosophy in corporate mission
statement along with HR policies.

This study can be meaningful for theimprovement & development of the business Performance
because Green HR are still in the stages of infancy, growing awareness within organizations of
the significance of green issues have compelled them to embrace environment-friendly HR
practices with a specific focus on employee engagement, employee behaviour, and employee
sustainability
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Objective of the study:
Primary objective

» A Study and examine the Green HRM and its relationship with organizational
commitment.

» Toidentify the Green HRM for sustainability growth in the organization.

» To examine in nature and extent of Green HRM initiative undertaken the reviewof
literature on the HR aspects of environmental management.

Sample Size: 127 people responded for this survey.
Data Analysisand Interpretation:
Table -1 Reliability Test

Case Processing Summary

N %
Valid 127 100.0

Cases Excluded® 0 .0
Totd 127 100.0

a. List wise deletion based on all variables inthe procedure.

Table -2 Reliability Statistics
Reliability Statistics

Cronbach'sAlpha N of Items

0.66 5

Table-1 show the Cronbach’s alpha which is used to measure the reliability or internal
consistency of aset of scaleitems. It used, to assesstheinternal consistency of itemson alLikert
scale questionnaire. (Stangroom). Cronbach’s alpha ranges from 0 to 1. Higher values indicate

stronger relationships between the items on your scale. A Cronbach’s alpha between 0.6 to 0.7
or higher is usually considered to be acceptable.

Chi-Square:
Table-3 Chi-square test between sustainability and green HRM
Case Processing Summary
Cases
valid Missing Totd
N Percent N Percent N Percent
Susaneb iy ” 127 | 1000% | 0 0.0% | 127 | 100.0%
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Table-4 Chi-square Test (1)

Chi-Square Tests

Vaue df Asymptotic Significance (2-sided)
Pearson Chi-Square 125.908% 84 .002
Likelihood Ratio 79.675 84 .613
Linear-by-Linear Association 5.012 1 .002
N of Valid Cases 127

a. 99 cells (98.2%) have expected count less than 5. The minimumexpected count is.02.

Table-5 Chi-sguare Test Between Sustainability and Green Employee Engagement

Case Processing Summary

Cases
valid Missing Total
N Percent N Percent N Percent
Sustainability 127 | 100.0%| O 00% | 127 | 100.0%
Employee

Table-6 Chi-square Test Between Sustainability and Green Employee Engagement

Chi-Square Tests

Vaue df | Asymptotic Significance(2-sided)
Pearson Chi-Square 145.193%| 98 .000
Likelihood Ratio 100.669 | 98 407
Linear-by-Linear Association 12.238 1 .000
N of Valid Cases 127

a. 115 cells (100%) have expected count less than 5. The minimumexpected count is.01.

Table-7 Chi-square test between sustainability and green Employee Behaviour

Case Processing Summary

Cases
vadid Missing Total
N Percent N Percent N Percent
Sustainability 127 | 1000% | 0 00% | 127 | 100.0%
Behaviour
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Table-8 Chi-Square Tests (2)

Chi-Square Tests
Vaue df Asymptotic Significance(2-sided)
Pearson Chi-Square 104.2652 91 .000
Likelihood Ratio 94.782 91 372
Linear-by-Linear Association 2.558 1 .000
N of Valid Cases 127
a. 107 cells (100%) have expected count less than 5. The minimumexpected count is .02.

Table-9 Chi-square test between sustainability and green Employee Motivation

Case Processing Summary
Cases
valid Missing Total
N Percent N Percent N Percent
Sustainability * 127 | 1000% O 00% | 127 | 100.0%
Motivation

Table-10 Chi-Square Tests (3)

Chi-Square Tests
Vaue df Asymptotic Significance(2-sided)
Pearson Chi-Square 109.535% 77 .000
Likelihood Ratio 86.076 77 224
Linear-by-Linear Association 9.356 1 .000
N of Vaid Cases 127
a. 91 cells (100%) have expected count less than 5. The minimumexpected count is .02.

Table-11 Chi-square test between sustainability and organization commitment

Case Processing Summary
Cases
valid Missing Totd
Percent N Percent N Percent
—
Sustainability 127 | 1000% | O 00% | 127 | 100.0%
Commitment
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Table-12 Chi-Square Tests (4)

Chi-Square Tests
Vaue df Asymptotic Significance(2-sided)
Pearson Chi-Square 85.394° 77 .000
Likelihood Ratio 77.095 77 476
Linear-by-Linear Association 6.597 1 .000
N of Valid Cases 127
a. 93 cells (100%) have expected count less than 5. The minimumexpected count is .01.

Regression:
Table-13 Relationship between sustainability and GHRM

Model Summary

Model

R

R Square

Adjusted RSquare

Std. Error ofthe
Estimate

1

1992

.040

.032

46463

a. Predictors: (Constant), GHRM

Table-14 A

NOVA?

ANOVA?®

Model Sum of Squares df Mean Square F Sig.

Regression 1.118 1 1.118 5.178 .000°

Residual

26.985

125

216

Total

28.103

126

a. Dependent Variable: Sustainability

b. Predictors. (Constant), GHRM

Table-15 Relationship between sustainability and Employee Engagement

Model Summary
: Std. Error ofthe
Mode | R R Square Adjusted RSquare Estimate
1 3122 .097 .090 45054
a. Predictors: (Constant), Employee
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Table-16 ANOVA? (1)
ANOVA?
Model Sum of Squares Df Mean Square F Sig.
1 Regression 2.730 1 2.730 13.447 .000P
Residual 25.374 125 203
Total 28.103 126
a. Dependent Variable: Sustainability
b. Predictors. (Constant), Employee

Table-17 ANOVA? (2)

ANOVA?2
Sum of ,
Model Squares df Mean Square F Sig.
Regression 571 1 10.571 32.59 .000P
1 Residual 27.533 125 220
Tota 28.103 126
a. Dependent Variable: Sustainability
b. Predictors. (Constant), Behaviour

Table-18 Relationship between sustainability and Employee motivation

Model Summary

. Std. Error ofthe
Model R R Square Adjusted RSquare Etimate
1 273 .074 .067 45621

a. Predictors: (Constant), Motivation

Table-19 ANOVA?(3)
ANOVA?

Model ;Twi Df Mean Square F Sig.

Regression 2.087 1 2.087 10.027 .002°
1 Residual 26.016 125 .208

Tota 28.103 126

a. Dependent Variable: Sustainability
b. Predictors. (Constant), Motivation
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Table-20 Relationship between sustainability and organization commitment

Model Summary
. Std. Error ofthe
Model R R Square Adjusted RSquare Etimate
1 2297 .052 .045 56158
a. Predictors: (Constant), Commitment
Table-21 ANOVA? (4)
ANOVA?®
Model Sum of Squares af Mean Square F Sig.
Regression 1.471 1 1.471 6.906 .000°
1 Residual 26.632 125 213
Total 28.103 126
a. Dependent Variable: Sustainability
b. Predictors. (Constant), Commitment
Table-22 Correlation
Correlations
GHRM | Employee |Behavior | Motivation |[Commitment| Sustainability
Pear&)n * % * % * * % *
Correlation 1 381 .269 220 234 199
Sig.
GHRM
(2-tailed) .000 .002 013 .008 .025
N 127 127 127 127 127 127
P%rwn * % * % * % * Kk * %
Correlation .381 1 518 448 408 312
Employee Sig
(2-tailed) .000 .000 .000 .000 .000
Eur. Chem. Bull. 2023,12( issue 2), 278-296 290




AN EMPIRICAL ANALYS S OF GREEN HRM AS AN EMERGING TREND IN HRM PRACTICES

Table-23 Correlations Between Variables

N 127 | 127 | 127 | 127 127 127
Csﬁadr;ﬂr(‘m 2607 | 518" | 1 | 418" | 456" 142
Behavior Sig. (2-tailed) | .000 | .000 .000 .000 .000
N 127 | 127 | 127 | 127 127 127
Csﬁzr;f’ir(‘m 220° | 448" | 418" | 1 450" | 273"
Motivation Sig. (2-tailed) | .000 | .000 | .000 .000 .000
N 127 | 127 | 127 | 127 127 127
Pearson Correlation| .234™ | 408" | 456" | .450" 1 229"
Commitment| Sig. (2-tailed) | .000 | .000 | .000 | .000 .000
N 127 | 127 | 127 | 127 127 127
Pearson Correlation| .199° | .312" | 142 | .273" 229" 1
Sustainability| ~ Sig. (2-tailed) | .025 | .000 | .000 | .000 .000
N 127 | 127 | 127 | 127 127 127

** Correlationissignificant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Interpretation:

e Thep vaueis 145.193% The chi sguare test statistics is 14.5with an associated p<
0.05. The Null hypothesis is regjected since p < 0.05 the aternative hypothesis is
accepted. Itssignificant value of p is 0.000 levels. So there is a significant association
between Employee engagement and sustainability.

e The p value is 125.908% The chi square test statistics is 12.5 with an associated p<
0.05.The Null hypothesis is rejected since p < 0.05 the aternative hypothesis is
accepted. Itssignificant value of p is0.000 levels. So there is asignificant association
between GreenHRM and sustainability.

e The p value is 104.265°% The chi square test statistics is 10.4 with an associated p<
0.05. The Null hypothesisisreected since p < 0.05 the alternative hypothesis is accepted. Its
significant value of p is 0.000 levels. So there is a significant association between Employee
Behavior and sustainability.

e Thepvaueis109.535% The chi squaretest statisticsis 10.9with an associated p< 0.05.
The Null hypothesisis rgjected since p < 0.05 the alternative hypothesis is accepted.
Itssignificant value of p is0.000 levels. So, there is a significant association between
Employee motivation and sustainability.

e Thepvaueis85.394% The chi square test statisticsis 14.5with an associated p< 0.05.
The Null hypothesisis rejected since p < 0.05 the alternative hypothesis is accepted.
Its significant value of p is 0.000 levels. So there is a significant association between
and sustainability.
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Findings:

It understood that 47% of respondents are agree for company promotes environment
protection in the work place.

Majority of the respondents are 44.90% neutral on the organization set green goal for
employees.

From the anaysisit can be noted that majority of the respondentsis 60% of respondents
are agree on the managing provide with employees green training to promote green
values.

Majority of the respondents are 52% Neutra the company include environmental
criteriain the recruitment messages.

It Understood that 46.5% respondents agree the company provide environmental
education to the workforce

From the analysis it can be noted that majority of the respondents is 26.8% search
relevant information the opportunity to do the work best.

From the analysis it can be noted that majority of the respondentsis 27.6% are agree
search relevant information

It Understood that 60%of respondents are agree, suggestion will be considered during
the job.

From the analysis it can be noted that mgjority of the respondents is 48% are agree
search relevant information the embrace innovation for sustainability.

Majority of the respondents are 27.6 % agree on the Encourage and support others to
act green.

It understood that 55% of respondents are Neutral the Educate and train others for
sustainability.

Majority of the respondents are 27.6 % agree on the environment.

From the analysis it can be noted that majority of the respondents is 48% are Neutral,
the promotional opportunity in the organization.

Majority of the respondents are 18.1% agree on the team incentives and rewards in the
green organi zation.

It Understood that 48.8% of respondents are agree on the employees in this company
are encouraged to put forward new ideas on energy.

Magjority of the respondents 15.7% the extent management is interested in motivating
the employee.

It Understood that 49.60% of respondents are Neutra the company are provide
environmental training to usto develop required skills.

Majority of the respondents are 26.8% of respondents are disagree the others
employeesto follow the green policy in management.

From the analysisit can be noted that mgjority of the respondents 18.6% agree the great
company to do work.

It Understood that 3.90% of respondents are Strongly agree, 27.6% of respondents
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agree, 60% of respondents are Neutra, 15.7% of respondents are disagree, 5.5% of
respondents are Strongly disagree on the organization commitment interns of image
and goodwiill.

Majority of the respondents are 43.3% of respondents are Neutral the happy spend the
rest of my career.

Majority of the respondents are 27.6 % agree on the Encourage and support others to
act green.

It Understood that 18.1% of respondents are agree comfortable feeling in the
management.

From the analysisit can be noted that majority of the respondents 60% of respondents
are Neutra the organization handle the employee problems.

Majority of the respondents are 51.2% of respondents are Neutral the management
improve its performance.

Suggestion:

Based on the above findings the following tips are proposed by means of the researcher for the
tremendous implementation of the GHRM in the Organizations.

To Business Organizations Secure job surroundings enhances the diploma of Job
Satisfaction. Management must create a surroundings of job protection amongst
personnel Apart from job security, administration need to supply job stability.

Job Motivation of personnel in any employer is of utmost significance to in order to
obtain the goals of a company and make it sustainable in the lengthy run.

An organization and businessmen have to make certain the worker participation in
management and administration. In administration there is a proverb that Esprit de
corps? that capacity cohesion is strength. Harmonious and group work is usually
effective and environment friendly for the commercia enterprise success. When the
employees and personnel are motivated to take section in the administration and
selection making that skill they are contributing to the organization.

It displays that when the degree of Job Satisfaction increases, the degree of
Organizational Commitment additionally increases. Therefore, this component must
be increased to enhance an employee ‘s dedication to an organization.

Organizations need to begin perfect overall performance appraisal structures which
result in pay rise, promotion, and coaching of the personnel that will beautify on
employees Job.

Human Resource Management of the corporations need to provide substantial Green
Training and Development applications for the personnel for higher delight of the
employees.

As there is tremendous relation between Green Reward Management and Employee
Motivation so, organisation have to provide consciousness rewards for environmental
performance. The success of focus rewards depends on the significance of company-
wide identification. For example, such interest will increase employee‘s awareness of
environmental achievements.
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e There are many ways in which enterprises can speak their environmental excellence
within the organisation. For example, managers at Coors existing awards at important
conferences to personnel who have participated in profitable environmental
programmes.

e Organizations need to supply environmental coaching and training to the personnel as
these are vital, in order to supply knowledge, trade attitudes and conduct and
accumul ate new skill.

¢ Rewards have to be given to the personnel who makes use of bicycles to shuttle or
makes use of car pools. It would motivate these who stay close by to trip by using
cycle or walk, thereby decreasing pollution. The ones who stay a long way off may
want to use bicyclesto go to the market. It would be aright exercising and would hold
the worker in good health.

e Employees have to be regarded and rewarded for green innovations. The employees
who come up with the most revolutionary green initiatives ought to be awarded a=Go
Green ‘badge.

e This Research work ought to act as a guiding pressure for the HR of the agency to
develop insurance policies and approaches which will help in making strength
efficient, sustainable and environmentally pleasant product and services.

Limitation of the study:

Each observation has certain barriers. In our observation, additionally there were positive
limitations, which we couldn't capable of clear up.

e The studies changed into carried out with asmall set of people.

e Time constraints on a part of respondents make nevertheless ground of improvement
for this report.

e Therespondents basicaly in careless manner crammed the questionnaire, so it changed
into hard to make them keep for time

e Very limited set of people have been protected so outcomes are proven in percent shape
to make it presentable.

Conclusion:

Today, Organizations are trying to focus on profit maximization and environmental obligation
at the same time. In today ‘s world organization that has more focus on environment has higher
acceptance in society. Due to this rising awareness of the society about environment,
organizations are being pushed to pay more attention on the environment. Now, it may seem
that more investment on environmental issueswill cause profit minimization. Inthat case, non-
financial practice like green human resource management can be implemented in the
organization. Financial help to a part of the total population of a country may get less focus
than being green through Green HRM. Higher focus will create higher acceptance. Higher
focus will facilitate an organization to maximize their profit in long run. In thisway CSR can
also be performed through Green HRM. So practicing Green HRM as a means of promoting
CSR in thisindustry will have a positive impact over the industry which will facilitate them to
achieve higher social acceptance as well as higher profit making in the long run.
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In this empirical research work, the researcher has provided useful insights into the
green practices adopted by organizations in the background of a developing economy
like India where environmental concernisonrise.

The insights from the study, can indeed be used to formulate various strategies
especially for green servicesin various sectorsin India. It would ultimately give riseto
sustainable development and preservation of environment. Green HRM helps in the
effective outcomes like they could get afirst mover advantage, many organizations can
also devel op acompetitive edge by creating abrand image as an environment conscious

body.

In view of the optimistic response of various organizations towards adoption of green
practices, the research work suggests implication for the marketers and policy
makersfor effective implementation of green programs in future which helps them to
get subsidies from the government.

The conclusion that can be derived from this research is that Green ideas and practices are
finding more and more relevance in many organizations ‘and within the space of the HR
profession. HR leaders being the advocates of organizational culture and policies are critical to
inculcate a sense of responsibility in each employee towards a sustainable green human
resources management. However, still greater change needs to happen so that employees and
organizations 'take that big leap in ensuring greening processin al their activities.
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Abstract:

This paper triesto attempt an empirical analysis focusing on fact that how an adverse effect of
climate change on human kind has enforced companies to move towards sustai nabl e operations
and formulate green rules. Green HRM or GHRM is thus an emerging field in management to
provide sustainable solution to reduce operational cost, effective HRM strategies. This study
examines the Green HRM and its relationship with organizational commitment. The novelty
and worth were evaluated. Many books on Human Resource Management make up the sample.
According to actual research, and related topics are rarely covered in strategiesimplementation.
Evidence from relevant literature indicates that there is a need to devote more time on Green
Human Resource Management related issues. In this paper we used content anaysis
methodology, where many sources were reviewed. In empirical research work, we provided
useful insights into the green practices adopted by organizations (in the background of a
developing economy like India) where environmental concern is on rise. Human Resource
Management of the corporations need to provide substantial Green Training and Devel opment
applications for the personnel for higher delight of the employees.

Keywords. Green HRM, Organization Commitment, HR Practices, Sustainable Devel opment
Introduction:

In context to align business related processes and upliftment of natural environment, it is
necessary to give environment- friendly strategiesto every person involved viz from customers
to buyers; so as to make them environment conscious. The businesses require worldwide
standards for environmental safety and renovation. “Green Human Resource Management
(referred as GHRM) is a useful resource control and is an emerging field in management. This
calls for the sustainability between green HR and different practical areas of the organization.
L atest studies have recommended that, the emerging business situation for green environmental
mechanism deals with the policies and practices consistent with the social, economic and
environmental issues, which constitute the three pillars of sustainability. The cutting-edge
position of the ‘greening’ feature plays a mandatory role in fixing the environmental
performanceof organizations. The main concern for organizations nowadays is that how many
of them are in green competition and how many of them have aligned their company’s new
HRM method into its overall performance control mechanism.

Now-a-days, a reasonable range of corporations exercise this green human resource control
practices in the international context [3, 4]. There may be a need for the growth of the
organization which understand this new technique and tries to implement it into their
corporations because of its increasing call at internationa level and development of global
standards, A latest view of environment management, recommended that with a selected
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purpose to accomplish surroundings sustainability goals, agencies can use right human aid
control practicesto inspire and keep their personnel. The focal point of today’s corporations is
Green human Resource management, in which human support system is conducting greening
the subculture of the organizations by means of preserving green places of work and green
practices. With the intention to acquire organizational environmental goals of going green by
two essential initiatives are “environmental pleasant HR practices and protection of human
capital”, [5] this will be carried out through hiring and maintaining green personnel, having
sufficient knowledge and competencies of green employees.

Review of literature:
Green HRM:

Extant literature shows that Human Resource Management (HRM) system has advanced from
old-fashioned form of labour which includes low degree of employee involvement, to a more
participative and supportive strategies in which worker gets opportunities to broaden abilities,
knowledge and mind set (Singh et a., 2019; Lengnick- Corridor et al.,2009). In growth
consciousness environmental management and sustainable improvement of the assets (Philips,
2018; Cavicchi, 2017; Roos and O’Connor, 2015), Green human resource management
(GHRM) refers to HRM practices geared towards environmental and ecological influence of
the corporationsand it's far connected with firm environmental approach and green behaviors of
employees (Renwick et al.,2013). We argue that GHRM s vital to sustainable HRM literature
and focuses on firm environmental control practicesin which Green HRM acts as a platform to
attach HRM practicesto environmental management activities of the firm (Dumont et al., 2017,
Masri and Jargon, 2017).

Therefore, GHRM mirrors company's strategic orientation in the direction of environmental

safety and asks pinnacle management to be aware of organizational processes and practices
that emboldens human beings to participate in green activity behaviours to reduce
environmental pollutions on the administrative center (oh et a., 2016; Mishra et a., 2014). In
different words, GHRM encompasses incorporation of enterprise's ecologica management
desires to the hr procedures namely, recruitment & selection, education & improvement,

performance control & assessment, rewards & popularity (Muller-Carmem et al., 2010;

Renwick et a., 2008).

The Green performance can be accomplished by way of ensuring green method in HRM
practices from selection of green employees to reimbursement of personnel, hence
organizational green performance [6, 7] can be added (Oath & Arul rgah, 2014). Scholars
within the field of studies are that speciaize in green HRM and green practices. The choices
and conduct of human useful resource executives is reflecting the Green HRM practices and
organizationa sustainability performance (green signatures; Jackson, Renwick, Jabbour, &
Muller-Camen, 2011). Environmental Management System (EMS) is vital for the businesses
to layout and increase company environmental strategies and to attain the environmental
dreams (Haden et a., 2009).

Researcher believes that human resource When HRM structures are aligned with other
elements of the business enterprise, they have a tendency to be extra effective. Specificaly,
numerous research have located that HRM structures are extra powerful [8-10] while they're
aligned with an enterprise’s lifestyle (Jackson et al., 2014). Although senior leaders are
commonly identified as influential shapers of organizational cultures (Schneideret al., 2017),
few studies have specialy tested leaders contribute to or constrain the effectiveness of
strategically aligned HRM systems. In spite of increasing issues about the moral role of cutting-
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edge corporations because of numerous scandals and systemic socia issues, we found no
studies that checked out the joint effects of HRM and ethical management or moral
organizational climate or culture. It'smilesin al likelihood this situation will begin to exchange
soon; in that case, this observe can be at the leading edge of a brand new subject of inquiry.
Constant with the contingency logic described above, we assume that they have an effect on of
a GHRM mechanism on the commitment [11-13] of a company’s excessive-degree managers
is likely to be conditioned by means of contextual influences that either fortify or negate the
performance expectations and needs that GHRM purportedly targets. Following current calls
for further investigation of relevant boundary situations (e.g. Jiang et al., 2013) and constant
with emerging proof that |eadership isonecritical element to don't forget (Chuang et al., 2016),
we assume that ethical leadership as apotential moderator of the GHRM-tempt new dedication
and relationship.

The term green human resource control deems to be new idea for mgority inclusive of,
academies and specialists in HRM, of path there are human beings who have heard
approximately this massive idea and additionally some humans who've heard about this
summary, but aren't clear what green hrm is? But, “it became possibly originated in 1996 from
the contribution by way of Wehrmeyer (1996), who edited a book titled greening humans:
human sources & environmental management”. (Jackson, Renwick, Jabber & muller-camen,
2011).Where he defines GHRM as “Green HRM is the usage of hrm guidelines to promote the
sustainable use of sources within groups and, greater usually promotes the reasons of
environment sustainability”, (Mahratta & Adhikari, 2013). The sustainability and
environmental problems are getting the crucial factor of hrm practices, but there is much less
evidence in the shape of literature and academic research. The HR practices should be aligning
to environmental and sustainability problems in an effort to get competitive side and obtain
environmental sustainability of the organization (Ulrich, Brock bank, and Johnson, 2009).
Human aid management practices are one of the maor component in achieving green
organizational dreams and sustainable performance. The overall hrm practices such as,
education, choice, recruitment, compensation are aligned to green practices Cherian and Jacob
(2012) [1]. The overdl performance can be accomplished by way of ensuring green method in
HRM practices from selection of green employees to reimbursement of personnel, hence
organizational green performance can be added (oath & Arul rajah, 2014). Pupils within the
field of studies are that specialize in green HRM and green practices. The choices and conduct
of human useful resource executives is reflecting the GHRM practices and organizational
sustainability performance (green signatures, Jackson, Renwick, Jabbour, & Muller-Camen,
2011). Environmental Management Systems (EMS) is vital for the businesses to layout and
increase company environmental [14,15] strategies and to attain the environmental dreams
(Haden et al., 2009). Researcher believes that human resource.

Employee Engagement:

Worker engagement has come to be a heavily discussed topic in recent years. However,there's
still ambiguity within the academic literature as to how employee engagement may be
motivated through management. There has been widespread hobby in employee engagement, [ 2]
but this has been coupled with a good deal of misunderstanding. In keeping with kulak et al
(2008), this misunderstanding may be partly attributed to the fact that there's no definitive
definition, resulting in engagement being operationalizedand ultimately measured in various
ways. From a hr perspective today, engagement continues to be an essential attention. Because
of the hard monetary climate, organi sations now greater than ever are determining to restructure
and resize, which has ended in companies investigating new strategies to preserve and increase
engagement. Companies combat to recruit and train their skills, so that they want to do their
great to maintain of it. Enterprises want to strike the proper balance among fostering and
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improving worker engagement ranges a time no longer compromising their aggressive
function. (De vita, 2007). Due to the immense effect worker engagement had on sears, hr
consultancy companies commenced to work with organizations to develop metrics on the way
to quantify worker attitudes and behaviours and there resulting impact on purchaser satisfaction
and organizational overall performance. In step with Jim crawly, a precept at hr studiesand
consultancy business enterprise towers peril, “even as formerly absolutely everyone could
intuitively have said there may be a hyperlink among people being welldisposed in the direction
of an organization and the probability of that organisation being a hit, now there may be
evidence to prove it” (de vita, 2007). In December 2004,the Harvard enterprise evaluate
launched the effects of a survey accomplished by the corporate management council, which
concerned the compiling of fifty,000 worker engagement surveys in extra than fifty nine
countries international. One of the essential findings from the look a was that extended
commitment can result in a fifty seven% development in discretionary effort displayed by
means of employees. In keeping withBuchannan (2004) the extended discretionary attempt
displayed with the aid of personnel produced on average, a 20% growth in man or woman
overall performance and an 87% discount in desire to leave the employer. According to Sirota,
mischkind & Meltzer (2005), from the analysisin their research on employee attitudes, which
became primarily based on in no way before-published case studies and statistics from920,000
employeesfrom 28 multinational organizationsover four years, resulted withinthe generation of
hard facts to prove that the proportion rate of establishments with incredibly engaged
employees accelerated on average by using 16% in 2004 in evaluation to the industry common
of 6%. In addition, the stock charge of businesses with high.

Engagement had advanced overall performance to similar agencies in the same enterprise by a
ratio of 2.5:1 throughout 2004. Conversely the stock price of organizations with low morae
underperformed on the subject of the industry competition by way of a ratio of five:l.
Consistent with Sirota (2005) “morale e is a direct consequence of being dealt with properly
through the agency, and employees go back the gift“ of correct treatment with better
productiveness and paintings fine, lowerturnover (which reduces recruiting and schooling
prices), a decrease in workers shirking their obligations, and a superior pool of activity
candidates. Those gainstranslate immediately into better corporation profitability. Elements of
engagement, formerly discussed by means of Kahn (2016) in a single psychological
kingdom. Because of the varying definitions of employee engagement, the effects of different
studies come to be difficult to observe. Thisis due to the fact each ook at can aso observe the
problem of worker engagement thru adistinct lens, relying at the definitionthey decide upon. In
keeping with Ferguson (2007), with a commonplace definition of employee engagement
missing, it cannot be correctly described and hence it can’t be measured and accordingly
controlled. These obligations have been done by using the man or woman, as Taylor had a

choice for designing the venture across the remoted character instead of the crew, as his idea
that ,,herding™ people right into a gang endedin every individual becoming less green.

Employee Behavior:

Moorhead (2015) pointed that organizationa behaviour is a field of observe that investigates
the human behaviour within a corporation, just like the interface among human conduct and
the business enterprise, for the cause of making use of such understanding closer to enhancing
an employer’s effectiveness. Organizational conductis being studied an increasing number of,
and it applies the know-how obtained with the aid of individuals and companies on behaviour
inside an employer if you want to make paintings extra powerful. Consequently, organizational
behaviour isinvolved with the observe of what human beings do in an enterprise and how their
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conduct impactstheagency’s performance. Asan end result, organizational behaviour isclosely
related to subjects consisting of selection-making, leadership, motivation, personality,
productivity, human overall performance and control. Robbins (2010) classes the lookat into 3
domain names: people, companies and corporation structures. Lifestyle performs numerous
roles within an employer. Inside the first place, it gives enterprise identities, which means that
it creates obstacles among one business enterprise and others, as well as individuas. In
addition, tradition ought to transform individual self- interests into something larger which
coincides with a business enterprise’s aim. Moreover, for the reason that subculture regul ates
the conduct of the worker by way of offering suitable requirements, it enhances the
organizational system degree. Eventually, way of life acts as a behavioral mechanism that
guides and shapes the attitudes and conduct of personnel.

Robin, 2010) the phenomenon of tradition associated with employeeconduct seems to be
increasingly important in nowadays place of job. Studies on the relationship among
organizational way of life and organizational behaviour is becoming an increasing number of
essential. Anincreasing number of research have tested the connection between organi zational
tradition and organizational behavior. Researchers declare there's a fantastic dating. In those
studies, various strategies were implemented, including theoretical ook at, discipline take a
look at and empirical lookat and so on.

A takealook at provided viaKotter and haslet (2012) gave aterrific instance on the connection
among organizational culture and organizational behaviour. In their examine, their conclusion
may be categorized into two: a contingency version and a genera model. The contingency
model indicated that higher appearing agencies have strong cultures, but only if the way of life
fits the business enterprise's environment. Incomparison, the regular version mentioned that if
an organization desiresto behave wellwithin the long term, it need to have away of life centred
on three constituencies. customers, personnel, and stockholders.

Employee motivation

Within the following chapter the concept motivation is defined. Plainly motivation canbe
conceived in many unique ways, e.g. Many researchers attempted to formulate motivation
however al proposed exceptiona approximations. As an instance Herzberg’s concept of
motivation (1959) isstill used in recent times. Herzberg becameone of the first men and women
who prominent between intrinsic and extrinsic motivation. And that difference could clarify
and consequently assist motivating employees. In this chapter afew definitions could be stated,
collectively with a creation of the theories of Maslow (1943) and Herzberg (1959). But more
importantlya separation among intrinsic and extrinsic motivation is made. This separation is
likewise beneficia to clarify the relationship between worker motivation and overal
performance.

It isalso said that although there'safew war of words about the significance of various elements
within the definition of motivation, there may be consensus approximately a few underlying
residences. Particularly, that motivation is man or woman phenomenon, it's miles defined as
being intentional, it is multifaceted and that the reason of motivationa theories is to predict
behaviour. Mitchell (2010) additionally argues that motivation isinvolved with motion and the
inner and external forcesthat have an effect on one’s choice of movement. And that motivation
is not the behaviouritself, and it certainly is not overall performance. When it comes to this,
Mitchell (2010)proposes his very own definition of motivation: “motivation becomes the
diplomato which an character needs and chooses to have interaction in certain behaviors”. One
way wherein performance control structures may be efficiently initiated in an enterpriseiswith
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the aid of tying the overall performance reviews to the activity descriptions bringing up the
precise green desires and tasks. For instance, performance appraisal can coversuch subjects as
environmental incidents, usage of environmental duties, lowering carbon emissions and the
communication of environmental concerns and policy (Wehrmeyer, 1996 as mentioned in
Renwick, et a.,2008).

Organizational Commitment:

It includes a managerial procedure that assists afirm to prepare its Green initiatives by means
of hiring green aware humans. Empowering and training them as they cometo becritica for his
or her organizations overall performance and worthwhilethem for acting green tasks (L efebvre,
a. Lefebvre & Talbot, 2013). Asaway to gain agreen purpose, the enterprise must contain all of
its employees in numerous work fieldsand motivate them to independently adopt eco-tasks.
This could appreciably empowerthe employees and their pleasure level might be better.

According to Jabbour et al., (2011), satisfied employees help in boosting the overall
performance of the surroundings commitment is described usually because the relative power
of an man or woman‘s identity with and involvement in a specific business enterprise. It could
be characterized with the aid of at the least three associated dimensions: -a sturdy notion in and
reputation of the company‘s desires and values; a willingness to exert tremendous attempt on
behalf of the organisation; and a sturdy preference to hold membership inside the company
(mow day et al., 2014). Recognized three salient dimensions of employee commitment:
affective, continuance and normative. Affective commitment describes an person‘s choice to
live with the agency given her/his emotional attachment to, and identity with the company
(Meyerand Allen, 2010, 2019). An excessive stage of affective dedication has been discovered
to be associated with low employee turnover, low absenteeism and improved task overall
performance (Meyer et al., 2012). Continuance commitment describes a person ‘s need to
remain with the corporation resulting from her/his reputation of the expenses (tenure, pay,
benefits, vesting of pensions and own family commitment, and so on.) related to leaving the
organization (Meyer and Allen, 2010, 2019). In comparison, normative commitment displays
a character ‘s feeling of duty to preserve organizational membership because he/she believes
it's far morally proper to be unswerving to, and stay in, the organisation. Several researchers
have tested the relationships between hrm practices and organizational dedication. For
example, in an man or woman-stage evaluation, Paul and Anantharaman‘s (2014) have a look
at of software program experts confirmed that HRM practices had a giant fine relationship with
organizational commitment. Hrm systems have also been observed to relate to dedication in
samples of frontline employees from car apartment, retail, and hospitality corporationsin south
the us (browning, 2016). Payne and Huffman (2015) determined in alongitudinal have a look
at that organizational commitment mediated the connection among mentoring, a hrm exercise
within the enterprise studied, and employee turnover through the years. In a unit-degree
observe, wright, Gardner, and Moynihan (2013) found awonderful dating among hrm practices
and organizational commitment in ahave alook at of afew business unitsfrom alarge provider
enterprise. Kim (2019) investigated how personnel of the it enterprise perceived green
practices.
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Organization Sustainability:

Green resources

management
Green employee Organization Green Employee
engagement sustainability behavior
commitment

motivation

Fig: 1 - Organizational Sustainability

Sustainability is often described as the “capacity to fulfil the wishes of the prevailing without
compromising the capacity of future generations to fulfil their needs (WCED, Muller, 2014).
Within the environmental literature, the idea of green management for sustai nable devel opment
has diverse definitions; all of which usually,are seeking to provide an explanation for the want
for balance among business increasefor wealth introduction and safeguarding the herbal
surroundings in order that the destiny generations may aso thrive (daily & Huang, 2011).
Nevertheless, the difficulty of ways a character organisation or entire society achieves
sustainability from the green human resource management movement remains debatable and
uncertain. For thisreason, research on how business can aso shape their centresto beautify for
sustainability via green human resource control initiatives appears paramount.

Significance of the study:

It isnot ahidden fact that human resourceisthe most important asset of an organi zationthat plays
an important role in managing the employees. At the moment, the recent increased trend of
corporate focus on greening the business, the modern employees have been assigned with
additional responsibility of incorporating the Green HR philosophy in corporate mission
statement along with HR policies.

This study can be meaningful for theimprovement & development of the business Performance
because Green HR are still in the stages of infancy, growing awareness within organizations of
the significance of green issues have compelled them to embrace environment-friendly HR
practices with a specific focus on employee engagement, employee behaviour, and employee
sustainability
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Objective of the study:
Primary objective

» A Study and examine the Green HRM and its relationship with organizational
commitment.

» Toidentify the Green HRM for sustainability growth in the organization.

» To examine in nature and extent of Green HRM initiative undertaken the reviewof
literature on the HR aspects of environmental management.

Sample Size: 127 people responded for this survey.
Data Analysisand Interpretation:
Table -1 Reliability Test

Case Processing Summary

N %
Valid 127 100.0

Cases Excluded® 0 .0
Totd 127 100.0

a. List wise deletion based on all variables inthe procedure.

Table -2 Reliability Statistics
Reliability Statistics

Cronbach'sAlpha N of Items

0.66 5

Table-1 show the Cronbach’s alpha which is used to measure the reliability or internal
consistency of aset of scaleitems. It used, to assesstheinternal consistency of itemson alLikert
scale questionnaire. (Stangroom). Cronbach’s alpha ranges from 0 to 1. Higher values indicate

stronger relationships between the items on your scale. A Cronbach’s alpha between 0.6 to 0.7
or higher is usually considered to be acceptable.

Chi-Square:
Table-3 Chi-square test between sustainability and green HRM
Case Processing Summary
Cases
valid Missing Totd
N Percent N Percent N Percent
Susaneb iy ” 127 | 1000% | 0 0.0% | 127 | 100.0%
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Table-4 Chi-square Test (1)

Chi-Square Tests

Vaue df Asymptotic Significance (2-sided)
Pearson Chi-Square 125.908% 84 .002
Likelihood Ratio 79.675 84 .613
Linear-by-Linear Association 5.012 1 .002
N of Valid Cases 127

a. 99 cells (98.2%) have expected count less than 5. The minimumexpected count is.02.

Table-5 Chi-sguare Test Between Sustainability and Green Employee Engagement

Case Processing Summary

Cases
valid Missing Total
N Percent N Percent N Percent
Sustainability 127 | 100.0%| O 00% | 127 | 100.0%
Employee

Table-6 Chi-square Test Between Sustainability and Green Employee Engagement

Chi-Square Tests

Vaue df | Asymptotic Significance(2-sided)
Pearson Chi-Square 145.193%| 98 .000
Likelihood Ratio 100.669 | 98 407
Linear-by-Linear Association 12.238 1 .000
N of Valid Cases 127

a. 115 cells (100%) have expected count less than 5. The minimumexpected count is.01.

Table-7 Chi-square test between sustainability and green Employee Behaviour

Case Processing Summary

Cases
vadid Missing Total
N Percent N Percent N Percent
Sustainability 127 | 1000% | 0 00% | 127 | 100.0%
Behaviour
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Table-8 Chi-Square Tests (2)

Chi-Square Tests
Vaue df Asymptotic Significance(2-sided)
Pearson Chi-Square 104.2652 91 .000
Likelihood Ratio 94.782 91 372
Linear-by-Linear Association 2.558 1 .000
N of Valid Cases 127
a. 107 cells (100%) have expected count less than 5. The minimumexpected count is .02.

Table-9 Chi-square test between sustainability and green Employee Motivation

Case Processing Summary
Cases
valid Missing Total
N Percent N Percent N Percent
Sustainability * 127 | 1000% O 00% | 127 | 100.0%
Motivation

Table-10 Chi-Square Tests (3)

Chi-Square Tests
Vaue df Asymptotic Significance(2-sided)
Pearson Chi-Square 109.535% 77 .000
Likelihood Ratio 86.076 77 224
Linear-by-Linear Association 9.356 1 .000
N of Vaid Cases 127
a. 91 cells (100%) have expected count less than 5. The minimumexpected count is .02.

Table-11 Chi-square test between sustainability and organization commitment

Case Processing Summary
Cases
valid Missing Totd
Percent N Percent N Percent
—
Sustainability 127 | 1000% | O 00% | 127 | 100.0%
Commitment
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Table-12 Chi-Square Tests (4)

Chi-Square Tests
Vaue df Asymptotic Significance(2-sided)
Pearson Chi-Square 85.394° 77 .000
Likelihood Ratio 77.095 77 476
Linear-by-Linear Association 6.597 1 .000
N of Valid Cases 127
a. 93 cells (100%) have expected count less than 5. The minimumexpected count is .01.

Regression:
Table-13 Relationship between sustainability and GHRM

Model Summary

Model

R

R Square

Adjusted RSquare

Std. Error ofthe
Estimate

1

1992

.040

.032

46463

a. Predictors: (Constant), GHRM

Table-14 A

NOVA?

ANOVA?®

Model Sum of Squares df Mean Square F Sig.

Regression 1.118 1 1.118 5.178 .000°

Residual

26.985

125

216

Total

28.103

126

a. Dependent Variable: Sustainability

b. Predictors. (Constant), GHRM

Table-15 Relationship between sustainability and Employee Engagement

Model Summary
: Std. Error ofthe
Mode | R R Square Adjusted RSquare Estimate
1 3122 .097 .090 45054
a. Predictors: (Constant), Employee
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Table-16 ANOVA? (1)
ANOVA?
Model Sum of Squares Df Mean Square F Sig.
1 Regression 2.730 1 2.730 13.447 .000P
Residual 25.374 125 203
Total 28.103 126
a. Dependent Variable: Sustainability
b. Predictors. (Constant), Employee

Table-17 ANOVA? (2)

ANOVA?2
Sum of ,
Model Squares df Mean Square F Sig.
Regression 571 1 10.571 32.59 .000P
1 Residual 27.533 125 220
Tota 28.103 126
a. Dependent Variable: Sustainability
b. Predictors. (Constant), Behaviour

Table-18 Relationship between sustainability and Employee motivation

Model Summary

. Std. Error ofthe
Model R R Square Adjusted RSquare Etimate
1 273 .074 .067 45621

a. Predictors: (Constant), Motivation

Table-19 ANOVA?(3)
ANOVA?

Model ;Twi Df Mean Square F Sig.

Regression 2.087 1 2.087 10.027 .002°
1 Residual 26.016 125 .208

Tota 28.103 126

a. Dependent Variable: Sustainability
b. Predictors. (Constant), Motivation
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Table-20 Relationship between sustainability and organization commitment

Model Summary
. Std. Error ofthe
Model R R Square Adjusted RSquare Etimate
1 2297 .052 .045 56158
a. Predictors: (Constant), Commitment
Table-21 ANOVA? (4)
ANOVA?®
Model Sum of Squares af Mean Square F Sig.
Regression 1.471 1 1.471 6.906 .000°
1 Residual 26.632 125 213
Total 28.103 126
a. Dependent Variable: Sustainability
b. Predictors. (Constant), Commitment
Table-22 Correlation
Correlations
GHRM | Employee |Behavior | Motivation |[Commitment| Sustainability
Pear&)n * % * % * * % *
Correlation 1 381 .269 220 234 199
Sig.
GHRM
(2-tailed) .000 .002 013 .008 .025
N 127 127 127 127 127 127
P%rwn * % * % * % * Kk * %
Correlation .381 1 518 448 408 312
Employee Sig
(2-tailed) .000 .000 .000 .000 .000
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Table-23 Correlations Between Variables

N 127 | 127 | 127 | 127 127 127
Csﬁadr;ﬂr(‘m 2607 | 518" | 1 | 418" | 456" 142
Behavior Sig. (2-tailed) | .000 | .000 .000 .000 .000
N 127 | 127 | 127 | 127 127 127
Csﬁzr;f’ir(‘m 220° | 448" | 418" | 1 450" | 273"
Motivation Sig. (2-tailed) | .000 | .000 | .000 .000 .000
N 127 | 127 | 127 | 127 127 127
Pearson Correlation| .234™ | 408" | 456" | .450" 1 229"
Commitment| Sig. (2-tailed) | .000 | .000 | .000 | .000 .000
N 127 | 127 | 127 | 127 127 127
Pearson Correlation| .199° | .312" | 142 | .273" 229" 1
Sustainability| ~ Sig. (2-tailed) | .025 | .000 | .000 | .000 .000
N 127 | 127 | 127 | 127 127 127

** Correlationissignificant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Interpretation:

e Thep vaueis 145.193% The chi sguare test statistics is 14.5with an associated p<
0.05. The Null hypothesis is regjected since p < 0.05 the aternative hypothesis is
accepted. Itssignificant value of p is 0.000 levels. So there is a significant association
between Employee engagement and sustainability.

e The p value is 125.908% The chi square test statistics is 12.5 with an associated p<
0.05.The Null hypothesis is rejected since p < 0.05 the aternative hypothesis is
accepted. Itssignificant value of p is0.000 levels. So there is asignificant association
between GreenHRM and sustainability.

e The p value is 104.265°% The chi square test statistics is 10.4 with an associated p<
0.05. The Null hypothesisisreected since p < 0.05 the alternative hypothesis is accepted. Its
significant value of p is 0.000 levels. So there is a significant association between Employee
Behavior and sustainability.

e Thepvaueis109.535% The chi squaretest statisticsis 10.9with an associated p< 0.05.
The Null hypothesisis rgjected since p < 0.05 the alternative hypothesis is accepted.
Itssignificant value of p is0.000 levels. So, there is a significant association between
Employee motivation and sustainability.

e Thepvaueis85.394% The chi square test statisticsis 14.5with an associated p< 0.05.
The Null hypothesisis rejected since p < 0.05 the alternative hypothesis is accepted.
Its significant value of p is 0.000 levels. So there is a significant association between
and sustainability.
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Findings:

It understood that 47% of respondents are agree for company promotes environment
protection in the work place.

Majority of the respondents are 44.90% neutral on the organization set green goal for
employees.

From the anaysisit can be noted that majority of the respondentsis 60% of respondents
are agree on the managing provide with employees green training to promote green
values.

Majority of the respondents are 52% Neutra the company include environmental
criteriain the recruitment messages.

It Understood that 46.5% respondents agree the company provide environmental
education to the workforce

From the analysis it can be noted that majority of the respondents is 26.8% search
relevant information the opportunity to do the work best.

From the analysis it can be noted that majority of the respondentsis 27.6% are agree
search relevant information

It Understood that 60%of respondents are agree, suggestion will be considered during
the job.

From the analysis it can be noted that mgjority of the respondents is 48% are agree
search relevant information the embrace innovation for sustainability.

Majority of the respondents are 27.6 % agree on the Encourage and support others to
act green.

It understood that 55% of respondents are Neutral the Educate and train others for
sustainability.

Majority of the respondents are 27.6 % agree on the environment.

From the analysis it can be noted that majority of the respondents is 48% are Neutral,
the promotional opportunity in the organization.

Majority of the respondents are 18.1% agree on the team incentives and rewards in the
green organi zation.

It Understood that 48.8% of respondents are agree on the employees in this company
are encouraged to put forward new ideas on energy.

Magjority of the respondents 15.7% the extent management is interested in motivating
the employee.

It Understood that 49.60% of respondents are Neutra the company are provide
environmental training to usto develop required skills.

Majority of the respondents are 26.8% of respondents are disagree the others
employeesto follow the green policy in management.

From the analysisit can be noted that mgjority of the respondents 18.6% agree the great
company to do work.

It Understood that 3.90% of respondents are Strongly agree, 27.6% of respondents
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agree, 60% of respondents are Neutra, 15.7% of respondents are disagree, 5.5% of
respondents are Strongly disagree on the organization commitment interns of image
and goodwiill.

Majority of the respondents are 43.3% of respondents are Neutral the happy spend the
rest of my career.

Majority of the respondents are 27.6 % agree on the Encourage and support others to
act green.

It Understood that 18.1% of respondents are agree comfortable feeling in the
management.

From the analysisit can be noted that majority of the respondents 60% of respondents
are Neutra the organization handle the employee problems.

Majority of the respondents are 51.2% of respondents are Neutral the management
improve its performance.

Suggestion:

Based on the above findings the following tips are proposed by means of the researcher for the
tremendous implementation of the GHRM in the Organizations.

To Business Organizations Secure job surroundings enhances the diploma of Job
Satisfaction. Management must create a surroundings of job protection amongst
personnel Apart from job security, administration need to supply job stability.

Job Motivation of personnel in any employer is of utmost significance to in order to
obtain the goals of a company and make it sustainable in the lengthy run.

An organization and businessmen have to make certain the worker participation in
management and administration. In administration there is a proverb that Esprit de
corps? that capacity cohesion is strength. Harmonious and group work is usually
effective and environment friendly for the commercia enterprise success. When the
employees and personnel are motivated to take section in the administration and
selection making that skill they are contributing to the organization.

It displays that when the degree of Job Satisfaction increases, the degree of
Organizational Commitment additionally increases. Therefore, this component must
be increased to enhance an employee ‘s dedication to an organization.

Organizations need to begin perfect overall performance appraisal structures which
result in pay rise, promotion, and coaching of the personnel that will beautify on
employees Job.

Human Resource Management of the corporations need to provide substantial Green
Training and Development applications for the personnel for higher delight of the
employees.

As there is tremendous relation between Green Reward Management and Employee
Motivation so, organisation have to provide consciousness rewards for environmental
performance. The success of focus rewards depends on the significance of company-
wide identification. For example, such interest will increase employee‘s awareness of
environmental achievements.
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e There are many ways in which enterprises can speak their environmental excellence
within the organisation. For example, managers at Coors existing awards at important
conferences to personnel who have participated in profitable environmental
programmes.

e Organizations need to supply environmental coaching and training to the personnel as
these are vital, in order to supply knowledge, trade attitudes and conduct and
accumul ate new skill.

¢ Rewards have to be given to the personnel who makes use of bicycles to shuttle or
makes use of car pools. It would motivate these who stay close by to trip by using
cycle or walk, thereby decreasing pollution. The ones who stay a long way off may
want to use bicyclesto go to the market. It would be aright exercising and would hold
the worker in good health.

e Employees have to be regarded and rewarded for green innovations. The employees
who come up with the most revolutionary green initiatives ought to be awarded a=Go
Green ‘badge.

e This Research work ought to act as a guiding pressure for the HR of the agency to
develop insurance policies and approaches which will help in making strength
efficient, sustainable and environmentally pleasant product and services.

Limitation of the study:

Each observation has certain barriers. In our observation, additionally there were positive
limitations, which we couldn't capable of clear up.

e The studies changed into carried out with asmall set of people.

e Time constraints on a part of respondents make nevertheless ground of improvement
for this report.

e Therespondents basicaly in careless manner crammed the questionnaire, so it changed
into hard to make them keep for time

e Very limited set of people have been protected so outcomes are proven in percent shape
to make it presentable.

Conclusion:

Today, Organizations are trying to focus on profit maximization and environmental obligation
at the same time. In today ‘s world organization that has more focus on environment has higher
acceptance in society. Due to this rising awareness of the society about environment,
organizations are being pushed to pay more attention on the environment. Now, it may seem
that more investment on environmental issueswill cause profit minimization. Inthat case, non-
financial practice like green human resource management can be implemented in the
organization. Financial help to a part of the total population of a country may get less focus
than being green through Green HRM. Higher focus will create higher acceptance. Higher
focus will facilitate an organization to maximize their profit in long run. In thisway CSR can
also be performed through Green HRM. So practicing Green HRM as a means of promoting
CSR in thisindustry will have a positive impact over the industry which will facilitate them to
achieve higher social acceptance as well as higher profit making in the long run.
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In this empirical research work, the researcher has provided useful insights into the
green practices adopted by organizations in the background of a developing economy
like India where environmental concernisonrise.

The insights from the study, can indeed be used to formulate various strategies
especially for green servicesin various sectorsin India. It would ultimately give riseto
sustainable development and preservation of environment. Green HRM helps in the
effective outcomes like they could get afirst mover advantage, many organizations can
also devel op acompetitive edge by creating abrand image as an environment conscious

body.

In view of the optimistic response of various organizations towards adoption of green
practices, the research work suggests implication for the marketers and policy
makersfor effective implementation of green programs in future which helps them to
get subsidies from the government.

The conclusion that can be derived from this research is that Green ideas and practices are
finding more and more relevance in many organizations ‘and within the space of the HR
profession. HR leaders being the advocates of organizational culture and policies are critical to
inculcate a sense of responsibility in each employee towards a sustainable green human
resources management. However, still greater change needs to happen so that employees and
organizations 'take that big leap in ensuring greening processin al their activities.
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ABSTRACT

The concept of time is of profound significance in Hindu mythology and philosophy. In the 7
Secrets of Vishnu, a prominent work by Devdutt Pattanaik, the timeless and eternal nature of
Adi-Ananta-Shesha 1is explored. This research paper delves into the symbolic and
philosophical interpretations of time and its role in the cosmic order and human existence as
represented by the multiple hoods of Sheshnag in Hindu mythology, with a specific focus on
its portrayal in 7 Secrets of Vishnu. Through a combination of textual analysis and historical
research, this paper uncovers the deep significance of Adi-Ananta-Shesha and its association
with time, creation, preservation, and destruction in the Hindu cosmology.

KEYWORDS: Vishnu, Sheshnag, Time, Creation, Preservation, Gods, Goddesses
INTRODUCTION

Hindu mythology is a vast and intricate tapestry of gods, goddesses, and cosmic narratives,
each imbued with profound symbolism and allegorical significance. Within this rich
mythological landscape, Lord Vishnu stands as a central deity, revered as the preserver and
sustainer of the universe. His stories are replete with complex and captivating characters, one
of the most intriguing of which is Sheshnag, the multi-hooded serpent. This research explores
the profound symbolism and significance of Sheshnag, focusing specifically on the role it
plays in Vishnu's stories as conveyed in the sacred text "7 Secrets of Vishnu."
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Images from 7 Secrets Of Vishnu
BACKGROUND OF HINDU MYTHOLOGY

Hindu mythology is a treasure trove of ancient stories and philosophies that have shaped the
cultural and spiritual fabric of India for millennia. It offers a unique perspective on the
cosmos, creation, and the eternal struggle between good and evil. Hindu mythology is a
repository of symbolism, metaphors, and allegories, often requiring a deep and nuanced
understanding to fully appreciate its meanings.

At the heart of this mythology is the holy trinity of Brahma (the creator), Vishnu (the
preserver), and Shiva (the destroyer). Among these, Lord Vishnu's stories are among the most
revered and cherished. Vishnu is depicted as the Supreme Being who descends to Earth in
various avatars to protect dharma (righteousness) and maintain cosmic order. His stories,
known as Vishnu Puranas, are not only a source of religious teachings but also repositories of
profound wisdom.

SHESHNAG AND ITS ROLE IN THE STORIES OF LORD VISHNU

Sheshnag, also known as Ananta Shesha, is an integral part of Lord Vishnu's iconography and
stories. This serpent, often depicted with a thousand hoods, serves as the divine bed and
support of Lord Vishnu in the cosmic ocean. Its multiple hoods offer a visual spectacle, but
they are not mere ornamentation; they carry a deeper significance, as each hood represents
different aspects of creation, preservation, and destruction.

Sheshnag accompanied Vishnu in the Treta Yug and incarnated as Lakshman-the younger
brother of Vishnu’s seventh avatar-Ram. He epitomized the attitude of self-sacrifice and an
idle brother. On the other hand, this serpent god incarnated as Balram or Haldhar or God of
farmers, accompanied as the elder brother of Krishna- Lord Vishnu's eighth avatar in
Dvapara Yug. They were virtually inseparable in all yugas.

The role of Sheshnag is not merely as a physical support but a metaphysical one as well. It is
believed to symbolize time, eternity, and the cyclical nature of existence. Its association with
Vishnu implies a profound connection between the preserver of the universe and the concept
of time.

THE ICONOGRAPHY OF SHESHNAG
PHYSICAL ATTRIBUTES OF SHESHNAG:

Sheshnag, or Ananta Shesha, is a prominent figure in Hindu iconography, and its physical
attributes are laden with symbolism. Described as a giant, multi-hooded serpent, Sheshnag is
typically depicted as a coiled serpent with a single, thousand, or infinite hoods, each of which
rests upon its head. These hoods are adorned with various motifs and often bear the weight of
Lord Vishnu as He reclines on coils of Sheshnag. The physical attributes and symbolism
associated with Sheshnag include:

Serpentine Form: The serpent form symbolizes the primal, serpentine energy associated with
creation and destruction, as well as the unending cycle of time.

Coiled Body: The coiled body of Sheshnag signifies the coiled potentiality of the universe
before creation, awaiting the divine command to manifest.
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Multiple Hoods: The presence of multiple hoods is a striking feature that represents the
myriad facets of creation and existence. Each hood symbolizes a different aspect, and
collectively they represent the multiplicity and diversity of life.

THE THOUSAND HEADS AND HOODS

The depiction of Sheshnag with a thousand heads or hoods holds profound significance in
Hindu mythology. This portrayal is not merely an artistic choice but carries a wealth of
symbolism:

Infinite Potential: The thousand heads and hoods of Sheshnag symbolize the infinite potential
and possibilities of the cosmos. Each head represents a unique aspect of existence, and
together, they encompass the entire spectrum of creation.

Vigilance: Sheshnag's vigilant gaze is believed to protect the cosmic order. Its numerous
heads allow it to keep watch over the universe, ensuring that dharma (righteousness) is
maintained.

Time Cycles: The hoods are often interpreted as representing the cycles of time and the ages
(Yugas) that make up the eternal cosmic cycle.

REPRESENTATIONS IN ART AND TEMPLES

The presence of Sheshnag is not limited to mythology but is also vividly represented in
various forms of art, sculptures, and temple architecture. Its inclusion in these diverse
mediums serves to perpetuate the symbolism and significance of Sheshnag in the following
ways:

Sculptures: Sheshnag is a common subject in sculptures adorning Hindu temples. These
depictions often reflect the local artistic traditions and regional variations, providing a
cultural richness to the portrayal of Sheshnag.

Temple Architecture: Sheshnag is integrated into temple architecture in numerous ways. For
example, it can be found as part of intricate carvings on temple walls, as a decorative motif,
or as the foundation upon which deities are placed, emphasizing its role as the cosmic
support.

Religious Icons: In daily religious practice, images and idols of Lord Vishnu resting on
Sheshnag are common. Devotees pay homage to these icons, recognizing the pivotal role of
Sheshnag in upholding the divine order.
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Shesha Shayana Vishnu, on a rock island, 1500+ years old reclining Murti of Vishnu, carved

Chakratheertha, HAMPI. Vijayanagar period out of a single block of granite, in the caves of
Undavalli, Andhra Pradesh.

In conclusion, the iconography of Sheshnag is not merely a visual representation but a
complex tapestry of symbolism that speaks to the cosmic, philosophical, and spiritual themes
deeply embedded in Hindu mythology. The physical attributes of Sheshnag, its thousand
heads and hoods, and its presence in art and temples all serve to convey the profound and
multifaceted significance of this deity in the pantheon of Hindu gods.

THEOLOGICAL INTERPRETATIONS
SHESHNAG AS THE FOUNDATION OF THE UNIVERSE

In Hindu theology, Sheshnag is not merely a creature but serves as a foundational and
essential element in the structure of the universe. The theological interpretations of Sheshnag
as the foundation of the universe include:

Cosmic Support: The role of Sheshnag as the divine bed for Lord Vishnu signifies its
function as the support upon which the universe rests. It symbolizes the idea that the cosmos
is sustained by a transcendent, unchanging reality.

Stability and Balance: Sheshnags unwavering and coiled form represents stability and
balance in the cosmos. It conveys the concept that the universe is firmly established, and the
divine order is maintained without disruption.

Endless Support: The serpent's infinite hoods and coiled body reflect the idea that the
universe is supported eternally, without beginning or end. Sheshnag's existence signifies the
timeless nature of the cosmos and its perpetual cycle of creation, preservation, and
destruction.

THE CONCEPT OF ADI, ANANTA, AND SHESHA IN THE BOOK

The theological interpretations of Sheshnag also encompass the concepts of "Adi," "Ananta,"
and "Shesha," which are integral to understanding its significance:

Adi: "Adi" signifies the primordial or original state of existence. Sheshnag, as the eternal
support of Vishnu, represents the timeless and uncreated aspect of reality. It is the foundation
that precedes all creation.

Ananta: "Ananta" means endless or infinite. Sheshnag’s thousand hoods, each with its own
distinct symbolism, represent the limitless aspects of existence. It signifies that the universe is
without bounds, and its possibilities are infinite.

Shesha: "Shesha" translates to "remainder" or "what is left." Sheshnag embodies the concept
that after all else ceases to exist, it remains as the ultimate reality. It is the residue of existence
when everything else dissolves into the void.
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5 metres long, statue of Lord Mahavishnu lies on a 13-metre-long pond in Budhanilkanth
Temple, Kathmandu, Nepal

ROLE OF SHESHNAG IN CREATION

Sheshnag plays a pivotal role in the act of creation within Hindu theology. Its role in the
creation process can be understood through various theological interpretations, including:

Protecting the Cosmic Egg: In some accounts of creation, it is believed that Lord Vishnu
reclines on Sheshnag in the cosmic ocean, and from the cosmic egg (Hiranyagarbha) within
His navel, the universe is born. Sheshnag serves as the protector and custodian of this cosmic
egg, ensuring the safety and sustenance of the nascent universe.

Cyclical Creation: Sheshnag s multiple hoods are often associated with the cyclical nature of
creation, preservation, and destruction in Hindu cosmology. Each hood symbolizes a different
cosmic cycle, with creation emerging from one and dissolution into another. This underscores
the continuous and eternal nature of the universe's creation and destruction.

Sustaining Order: Sheshnag's presence is not limited to the act of creation alone but extends
to the preservation and maintenance of cosmic order. Its vigilance and support signify its role
in ensuring that dharma (righteousness) prevails throughout the ages, maintaining harmony
and balance in the universe.

In essence, Sheshnag’s theological interpretations encompass its role as the cosmic
foundation, embodying the concepts of Adi, Ananta, and Shesha, and its integral part in the
eternal cycle of creation and preservation within Hindu cosmology. Its symbolism extends far
beyond mere representation, carrying profound implications for understanding the nature of
the universe and its relationship to the divine.

TIME AND CYCLES OF EXISTENCE
THE CIRCULAR NATURE OF TIME

In Hindu philosophy and mythology, time is often understood as cyclical rather than linear.
The circular nature of time is a fundamental concept, and it is intricately linked to the
symbolism of the hoods of Sheshnag. This interpretation of time carries several key elements:
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Eternal Recurrence: Time is seen as an eternal, recurring cycle where creation, preservation,
and destruction follow one another endlessly. This cyclical perspective echoes the continuous,
coiled form of Sheshnag, symbolizing the unceasing nature of time and existence.

Absence of Linear Progression: Unlike the linear concept of time in many other belief
systems, the circular nature of time in Hindu philosophy implies that there is no linear
progression towards an ultimate end. Instead, existence moves through repeating cycles,
mirroring the hoods of Sheshnag, each representing a phase in the cosmic cycle.

Endless Renewal: The circular nature of time also implies an eternal process of renewal. Each
cosmic cycle brings the opportunity for a fresh start, similar to how Sheshnag’s hoods
symbolize the potential for new beginnings in each cycle.

THE SIGNIFICANCE OF HOODS AS TIME CYCLES

The multiple hoods of Sheshnag serve as a visual representation of the cyclical nature of
time. Each hood represents a distinct phase or age within the cosmic cycle, highlighting their
significance:

Time Divisions: The hoods can be interpreted as divisions of time, each with its own
characteristics and attributes. They correspond to different Yugas (ages) in Hindu cosmology,
signifying the passage of time from one Yuga to the next.

Symbolic Representation: The hoods embody the various qualities and attributes associated
with each age, such as the virtues of Satya Yuga (the age of truth) or the degeneration of
Dvapara Yuga (the age of decline). As the hoods change, they symbolize the transition of time
and the evolving moral and spiritual condition of the world.

Cyclical Transformation: The perpetual unfolding and retracting of Sheshnags hoods
illustrate the continuous transformation and renewal of the universe. Each cycle brings a new
beginning, providing a symbolic reflection of the cyclical nature of existence and the cosmos.

CONNECTION TO YUGAS AND KALPAS

The concept of Yugas and Kalpas in Hindu cosmology plays a pivotal role in understanding
the relationship between Sheshnag s hoods and the passage of time:

Yugas: Yugas are distinct cosmic ages that follow one another in a cyclical fashion. The
hoods of Sheshnag can be correlated with the four Yugas: Satya Yuga, Treta Yuga, Dvapara
Yuga, and Kali Yuga. The hoods represent the changing attributes of each Yuga, reflecting the
moral and spiritual condition of the world during that age.

Kalpas: Kalpas are even larger time cycles encompassing the creation, preservation, and
dissolution of the universe. Sheshnag’s hoods are a microcosm of these grand Kalpas,
symbolizing the eternal repetition of cosmic creation and dissolution.

In this interpretation, Sheshnag s hoods are not merely a static representation but a dynamic
and ever-moving metaphor for the cyclical nature of time and existence in Hindu cosmology.
They serve as a visual and philosophical reminder of the eternal recurrence and
transformation that characterizes the universe's temporal fabric.
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PHILOSOPHICAL SIGNIFICANCE
SHESHNAG AS THE ETERNAL SUPPORT

The philosophical significance of Sheshnag as the eternal support in Hindu thought extends
beyond its role in sustaining Lord Vishnu. It carries profound implications for the nature of
existence and the human quest for understanding the cosmos:

Steadfastness and Stability: Sheshnag’s role as the cosmic support embodies the concept of
unwavering steadfastness in the face of the ever-changing world. It represents the stable
foundation upon which all of existence rests, serving as a reminder of the constancy and
endurance amid life's fluctuations.

Transcendence: Sheshnag symbolizes the transcendent reality that underlies the world of
appearances. It points to the idea that beyond the transient and mutable aspects of life, there
exists an unchanging and eternal truth. This encourages individuals to seek the enduring truth
within themselves, transcending the ephemeral.

Moral and Ethical Support: Sheshnag s role as a support not only for the physical universe but
also for the moral and ethical order emphasizes the importance of upholding righteousness
(dharma) and maintaining balance in one's life. It encourages individuals to find support in
their own ethical values and principles.

TIME AS A MANIFESTATION OF THE DIVINE

The philosophical interpretation of time as a manifestation of the divine through Sheshnag’s
hoods delves into the interplay between time and the divine presence:

Time as a Divine Process: Sheshnag's hoods represent the cycles of time, and this portrayal
suggests that time itself is a divine process. It implies that the unfolding of events, the
passage of ages, and the rhythm of life are imbued with a divine purpose and significance.

The Eternal Now: The circular nature of time, symbolized by Sheshnag, leads to the
philosophical concept of the "eternal now." It encourages individuals to live in the present
moment, recognizing that the divine can be experienced in the here and now, rather than
seeking it in the past or future.

Synchronicity: The interplay between time and the divine suggests that events are not random
but connected in a meaningful way. This philosophical interpretation encourages individuals
to contemplate the signs and synchronicities in their lives, recognizing them as manifestations
of the divine plan.

IMPLICATIONS FOR HUMAN EXISTENCE

The philosophical significance of Sheshnag'’s symbolism has several implications for human
existence and spiritual understanding:

Seeking Stability Amid Change: In a world marked by constant change and impermanence,
Sheshnag’s symbolism encourages individuals to seek inner stability and resilience. By
anchoring themselves in the eternal support of their spiritual beliefs and values, they can
navigate life's challenges with grace.

Discovering the Eternal Within: The concept of Sheshnag prompts individuals to explore
their inner selves for the eternal truths and values that transcend the transient aspects of life.
It calls for introspection and self-realization as a means to connect with the divine.
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Living Mindfully: The circular nature of time, as represented by Sheshnag’s hoods,
encourages individuals to practice mindfulness and live in the present. By doing so, they can
recognize the divine presence in the everyday experiences of life and find meaning in the
ordinary.

Therefore, the philosophical interpretations of Sheshnag’s symbolism encompass its role as
an eternal support, time as a manifestation of the divine, and the implications for human
existence. These concepts invite individuals to embrace the stability within themselves,
perceive the divine in the unfolding of time, and find deeper meaning and purpose in their
own lives.

CONTEMPORARY RELEVANCE

The exploration of Sheshnag s significance in the context of time and the divine, as well as its
interpretation in 7 Secrets of Vishnu, holds contemporary relevance in several ways:

Spiritual and Philosophical Guidance: The timeless wisdom embedded in Hindu mythology,
as represented by Sheshnag, offers valuable insights for individuals seeking spiritual and
philosophical guidance in their lives. The concepts of cyclical time, eternal support, and
living in the present can be applied to address the challenges and complexities of modern life.

Mindfulness and Well-Being: The idea of living in the present moment and recognizing the
interconnectedness of events aligns with contemporary practices of mindfulness and well-
being. Sheshnag's symbolism can serve as a source of inspiration for individuals looking to
reduce stress and find inner peace.

Environmental and Ethical Considerations: The cyclical nature of time, as portrayed by
Sheshnag, emphasizes the importance of preserving the natural order and maintaining ethical
principles. This has relevance in the context of ecological conservation and ethical decision-
making in a rapidly changing world.

Interfaith Dialogue: Hindu mythology and its philosophical concepts, including those related
to time, can contribute to interfaith dialogue and mutual understanding. The timeless themes

within Hinduism can foster discussions on commonalities and shared values across different
faiths.

Academic Research and Cross-Disciplinary Studies: ssSheshnags symbolism and its
interpretation in 7 Secrets of Vishnu offer fertile ground for academic research and cross-
disciplinary studies. Scholars can delve into the textual analysis, cultural significance, and the
influence of these concepts on literature, art, and philosophy.
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ABSTRACT

Obedience, as a fundamental aspect of human behaviour, has been explored and examined in various
contexts throughout history. Indian epics, including the Ramayana and the Mahabharata, offer rich
narratives that provide insights into the complexities of obedience. These ancient texts depict
characters facing moral dilemmas, societal norms, and divine authority, presenting a compelling
backdrop to investigate the multifaceted nature of obedience in Indian culture and society. This
research paper delves into the concept of obedience within the context of Indian epics , focusing
primarily on the Ramayana and Mahabharata. By examining key characters and their experiences, this
study aims to shed light on the multifaceted nature of obedience, its underlying motivations, and the
consequences that arise from blind adherence to authority. Furthermore, it explores the lessons and
ethical dilemmas presented in these ancient epics, offering insights into the contemporary relevance of
obedience in Indian society.

KEYWORDS: Obedience, Indian epics, Indian culture, Mythology, Ramayana, Mahabharata, Moral
Dilemmas, Societal Norms, Divine Authority

OVERVIEW OF THE RAMAYANA

The Ramayana, attributed to the sage Valmiki, is an ancient Indian epic that narrates the story of
Prince Rama and his quest to rescue his wife, Sita, who has been abducted by the demon king Ravana.
The Ramayana explores the themes of righteousness, duty, loyalty, and devotion. The central
character, Rama, is depicted as the epitome of virtue and obedience. He adheres unwaveringly to his
duty as a prince and later as an exile, obeying his father's command to leave the kingdom and live in
the forest for fourteen years. Rama's obedience to his father's words, despite the personal sacrifices
involved, exemplifies his commitment to upholding dharma (moral order). Other characters in the
Ramayana also grapple with obedience. Sita, obedient to her husband and devoted to her family,
willingly accompanies Rama to the forest and later endures hardships in captivity. Hanuman, the loyal
devotee of Rama, demonstrates unwavering obedience and selflessness in his service to his Lord. The
epic raises moral dilemmas surrounding obedience, such as the conflict between Rama's duty as a
husband and his duty as a ruler when he banishes Sita based on societal expectations.

ANALYSIS OF OBEDIENCE IN THE RAMAYANA

The Ramayana presents a nuanced exploration of obedience, highlighting its various dimensions and
consequences. Obedience is portrayed as an essential virtue, closely associated with fulfilling one's
duty and upholding dharma. The character of Rama serves as the embodiment of obedience, adhering
to his father's command without question and embracing the hardships of exile. His unwavering
obedience is seen as a moral imperative, reinforcing the significance of filial duty and loyalty. The
character of Sita, too, exhibits obedience, willingly accompanying Rama to the forest despite the
hardships. Her devotion and obedience to her husband are portrayed as virtuous qualities. However,
the Ramayana also questions blind obedience in the face of injustice, as Sita challenges Ravana's
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authority by refusing his advances and remaining steadfast in her faithfulness to Rama. Furthermore,
the character of Hanuman embodies unconditional obedience and service to Rama. His unwavering
loyalty and dedication are seen as exemplary, emphasizing the value of selfless devotion and
obedience to a higher cause.

OVERVIEW OF THE MAHABHARATA

The Mahabharata, attributed to the sage Vyasa, is another ancient Indian epic that delves into profound
philosophical and moral questions. It revolves around the conflict between two branches of a royal
family, the Pandavas and the Kauravas, and their struggle for power and righteousness. Obedience
plays a pivotal role in the Mahabharata, with characters facing complex dilemmas and ethical choices.
Yudhishthira, the eldest of the Pandava brothers, is portrayed as an exemplar of obedience to Dharma,
upholding truth and righteousness despite numerous challenges. However, even the virtuous
Yudhishthira encounters moments of moral ambiguity, such as when he agrees to participate in the
game of dice that leads to his family's exile. Other characters, Arjuna, face dilemmas surrounding
obedience during the Kurukshetra war. Arjuna, torn between familial loyalty and the prospect of
harming loved ones, seeks guidance from Lord Krishna on whether to obey his duty as a warrior.
Krishna imparts spiritual wisdom and guides Arjuna to fulfil his obligations without attachment to the
results, emphasizing the importance of obedience to one's dharma. The Mahabharata also portrays
instances of disobedience, such as the actions of characters like Duryodhana and Shakuni, who
prioritize personal ambition over ethical conduct. These instances highlight the consequences of
disobedience and the impact on individuals and society.

ANALYSIS OF OBEDIENCE IN THE MAHABHARATA

The Mahabharata offers a complex examination of obedience, presenting characters who grapple with
conflicting obligations and moral dilemmas. Obedience is depicted as closely tied to one's dharma and
moral righteousness. Yudhishthira, the righteous and obedient eldest Pandava, upholds dharma even in
the face of adversity. His obedience to moral principles and adherence to truth are central to his
character. Arjuna's dilemma on the battlefield of Kurukshetra presents a profound exploration of
obedience. Torn between his duty as a warrior and the prospect of fighting against his own relatives,
Arjuna seeks guidance from Lord Krishna. Krishna's teachings emphasize the importance of obedience
to one's duty (Svadharma) and the need to act selflessly without attachment to the outcome. This
highlights the ethical dimension of obedience and its connection to moral responsibility. The epic
underscores the consequences of obedience and disobedience, demonstrating that blind obedience
without moral discernment can lead to detrimental outcomes. It emphasizes the importance of
obedience to righteous principles and the larger welfare of society.

In both the Ramayana and the Mahabharata, obedience is not presented as a simplistic concept but
rather as a complex interplay of duty, personal choices, societal norms, and moral dilemmas. The
analysis of obedience in these epics reveals the nuanced nature of this virtue, its challenges, and the
transformative potential it holds for individuals and society.

OBEDIENCE TO DIVINE WILL

In Indian epics, obedience to divine will is a significant aspect of the multifaceted nature of obedience.
Characters often face situations where they must align their actions with the directives of deities or
divine beings. This obedience to divine will is driven by the belief that the divine possesses superior
knowledge and power, and that obedience to their commands leads to spiritual growth and blessings.

For example, in the Ramayana, Lord Rama's unwavering obedience to his father's command to go into
exile is seen as an act of devotion and surrender to the divine will. Rama accepts his role as an
instrument of destiny and fulfils his divine purpose through obedience. Similarly, characters like
Arjuna in the Mahabharata find guidance and direction in Lord Krishna's teachings, leading to their
obedience to the divine guidance for the greater good.
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3.2 OBEDIENCE TO AUTHORITY FIGURES

Obedience to authority figures is another dimension of obedience portrayed in Indian epics . This form
of obedience is grounded in societal hierarchies and structures, where individuals are expected to obey
and respect those in positions of power or authority. In the Ramayana, the obedience shown by
characters towards their parents, gurus (teachers), and rulers exemplifies the significance placed on
respecting and obeying authority figures. This obedience stems from the belief that authority figures
possess wisdom and are responsible for the welfare of society. In the Mahabharata, Yudhishthira's
obedience to his elders and adherence to their advice symbolize the importance of respecting authority
figures. His unwavering obedience to the authority of elders and adherence to their wisdom shapes his
character and moral conduct.

OBEDIENCE TO MORAL AND ETHICAL PRINCIPLES

Obedience to moral and ethical principles is another facet of obedience explored in Indian epics.
Characters are often confronted with ethical dilemmas where they must choose between obedience to
societal norms or personal values. Rama's obedience to dharma (righteousness) guides his actions and
decisions. He upholds moral and ethical principles even when faced with challenging situations. This
obedience to moral values is seen as essential for maintaining societal order and preserving harmony.
Similarly, characters in the Mahabharata grapple with moral dilemmas that test their obedience to
ethical principles. Yudhishthira's commitment to truth, Arjuna's struggle with the ethics of war, and
Krishna's teachings on righteousness highlight the importance of obedience to moral and ethical
values.

CONSEQUENCES OF OBEDIENCE AND DISOBEDIENCE

The consequences of obedience and disobedience play a significant role in shaping the narrative of
Indian epics . Characters' choices and actions, whether obedient or disobedient, have far-reaching
impacts on their personal lives, relationships, and the broader society. In the Ramayana, Rama's
obedience to his father's command and societal expectations leads to his exile, which sets in motion a
series of events with profound consequences. Rama's obedience ultimately paves the way for the
defeat of Ravana and the restoration of righteousness. Disobedience, on the other hand, can result in
negative consequences, such as Ravana's defiance of divine authority leading to his eventual downfall.
In the Mahabharata, characters' obedience or disobedience affects the course of the Kurukshetra war
and the fate of the kingdom. The obedience of Yudhishthira and the Pandavas to their dharma leads to
their eventual triumph, while the disobedience and unethical conduct of characters like Duryodhana
and Shakuni contribute to their downfall. These examples highlight that obedience can lead to positive
outcomes and the preservation of dharma, while disobedience often leads to adverse consequences and
disruption of moral order.

LESSONS LEARNED FROM MORAL DILEMMAS

The moral dilemmas presented in Indian epics offer valuable lessons and insights into the complexities
of obedience. These dilemmas prompt characters and readers alike to reflect on the nuances of moral
decision-making and the consequences of their choices. One key lesson is the importance of balancing
obedience with critical thinking and personal discernment. Characters like Rama and Yudhishthira
demonstrate the need to question, evaluate, and navigate conflicting values and duties when faced with
moral dilemmas. Blind obedience without thoughtful consideration can lead to unintended negative
consequences. Additionally, the portrayal of moral dilemmas emphasizes the significance of personal
integrity and adherence to higher ethical principles. Characters like Sita and Arjuna showcase the
importance of staying true to one's values even in challenging circumstances. Their unwavering
commitment to personal ethics provides lessons on the power of individual agency and the pursuit of
righteousness. Furthermore, the exploration of moral dilemmas in Indian epics encourages individuals
to reflect on the complex nature of obedience and its limitations. It highlights the need for ethical
autonomy and the responsibility to question authority, when necessary, especially in cases where
obedience may lead to unjust or unethical outcomes.
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Overall, the moral dilemmas depicted in Indian epics serve as powerful reminders of the complexities
of obedience, the consequences of choices, and the need for individuals to navigate moral challenges
with wisdom, discernment, and a commitment to upholding higher moral and ethical principles.

ROLE OF OBEDIENCE IN SOCIAL HIERARCHIES

Societal norms and obedience are intricately intertwined in Indian epics, reflecting the role of
obedience within social hierarchies. Hierarchies based on age, gender, caste, and social status form the
foundation of traditional Indian society, with obedience serving as a mechanism to maintain order and
stability. Rama and Yudhishthira, exemplify obedience to social hierarchies by respecting and obeying
authority figures. They adhere to the prescribed roles and responsibilities expected of them based on
their positions in the social order. Obedience to parents, teachers, elders, and rulers is seen as essential
for the functioning and harmony of society.

OBEDIENCE AND THE PRESERVATION OF DHARMA

Dharma, the moral and ethical order of the universe, plays a pivotal role in understanding obedience in
Indian epics . Obedience is often framed within the context of upholding dharma and preserving moral
values. Characters in the epics are expected to adhere to dharma, which encompasses righteousness,
justice, and moral obligations. Obedience to dharma is considered paramount, as it ensures the
harmony and balance of society. Deviation from dharma can lead to chaos and suffering. The
Ramayana and the Mahabharata highlight the consequences of obedience and disobedience to dharma.
Rama and Yudhishthira, are revered for their commitment to upholding moral principles. Their
obedience contributes to the preservation of dharma and the greater good.

Conversely, characters who deviate from dharma, like Ravana and Duryodhana, face dire
consequences. Disobedience to dharma leads to personal downfall and the disruption of societal order.
Thus, obedience is closely intertwined with the preservation of dharma in Indian epics . It emphasizes
the importance of individuals adhering to moral values and fulfilling their responsibilities to uphold
the greater good and maintain the moral fabric of society.

OBEDIENCE AND ETHICAL CONDUCT

Obedience to ethical conduct is emphasized as a means to lead a virtuous and righteous life.
Characters in these epics, serve as moral exemplars by demonstrating obedience to ethical values, such
as truth, justice, compassion, and non-violence. By obeying ethical principles, individuals contribute
to the betterment of society and foster harmonious relationships. Obedience to ethical conduct
promotes fairness, integrity, and the welfare of all beings.

OBEDIENCE AND THE PURSUIT OF SPIRITUAL ENLIGHTENMENT

Obedience is also portrayed as a pathway to spiritual enlightenment and the attainment of higher
consciousness in Indian these epics. Characters often embark on journeys of self-discovery and
transformation, guided by obedience to divine will or spiritual teachings.

In the Ramayana, Rama's obedience to his father's command leads him on a path of self-realization
and spiritual growth. Through his trials and challenges, he cultivates virtues such as patience, humility,
and detachment, ultimately attaining spiritual enlightenment.

Similarly, in the Mahabharata, Arjuna seeks spiritual wisdom from Lord Krishna and obey his
teachings on dharma. This obedience to divine guidance allows them to transcend their limited
perspectives and gain deeper insights into the nature of existence and their own spiritual paths.

Obedience in the pursuit of spiritual enlightenment is often associated with surrendering personal
desires and ego, recognizing a higher divine purpose, and aligning one's actions with universal
principles.

Devdutt Pattanaik's "7 Secrets of Vishnu" delves into the narratives and symbols surrounding Lord
Vishnu and his avatars, including Lord Rama and Lord Krishna. The theme of obedience is indeed
present in the narratives surrounding both Lord Rama and Lord Krishna, and it can be discussed in the
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context of the book. The narratives of Lord Rama’s duty as a king, his obedience to his father,
adherence to moral values shedding light on their virtues, moral dilemmas, and their obedience to
principles of righteousness and duty. Similarly, when we go through his article, we can find a clear
interpretation of obedience and disobedience in both the epics.

IMPLICATIONS FOR MODERN SOCIETY

The findings of this research on obedience in Indian epics have significant implications for modern
society such as:

Importance of Ethical Conduct: The exploration of obedience in Indian epics emphasizes the
significance of ethical conduct in shaping individual character and societal well-being. Modern society
can benefit from the understanding that adherence to ethical principles, such as truth, justice,
compassion, and non-violence, is crucial for maintaining a just and harmonious social order.

Critical Thinking and Moral Dilemmas: The examination of moral dilemmas in the epics encourages
individuals in modern society to engage in critical thinking and ethical decision-making. It highlights
the complexity of moral choices and the need to navigate conflicting values and duties with careful
consideration and discernment.

Balancing Individual Autonomy and Social Context: The interplay between obedience and personal
autonomy in the epics prompts reflection on the balance between individual freedom and societal
obligations. Modern society can learn from this exploration by recognizing the importance of asserting
personal values and convictions while being mindful of the larger social context and responsibilities
towards others.

Personal Growth and Transformation: The transformative power of obedience showcased in the epics
suggests that obedience can contribute to personal growth and positive transformation. Modern
individuals can harness the potential of obedience as a catalyst for self-improvement, self-discovery,
and the cultivation of virtues.

Inspiration for Ethical Role Models: The characters in Indian epics who exemplify obedience to
ethical values serve as inspirational role models for modern society. Their stories can inspire
individuals to strive for ethical excellence, contribute to the betterment of society, and become agents
of positive change.

Balancing Social Hierarchies: The portrayal of obedience within social hierarchies in the epics raises
awareness of the importance of maintaining social order and stability. However, modern society must
critically evaluate the impact of hierarchical structures and ensure that obedience does not lead to the
perpetuation of unjust power dynamics or the suppression of individual rights.

Integration of Spirituality and Morality: The connection between obedience and spiritual growth in the
epics invites modern society to explore the integration of spirituality and morality. Recognizing the
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spiritual dimension of obedience can foster a deeper sense of purpose, interconnectedness, and ethical
commitment in individuals.

By drawing insights from Indian epics, individuals and communities can strive to cultivate virtues,
navigate moral dilemmas, and contribute to a more just and ethical society.
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Abstract

This research paper explores the multifaceted nature of the Hindu deity Ganesha, the
spiritualism associated with His worship, and the concept of eternity as presented in Devdutt
Pattanaik's book, '99 Thoughts on Ganesha. Ganesha, revered as the remover of obstacles, is
one of the most beloved deities in Hinduism, embodying various aspects of divinity.
Pattanaik's book delves into the philosophical and mythological aspects of Ganesha, shedding
light on the profound spiritual lessons that can be drawn from His stories and symbolism. By
analysing Pattanaik's work, this research aims to showcase the enduring relevance of
Ganesha's multifaceted attributes, spiritualism, and eternal wisdom in the modern context
including the spiritual depth of His symbolism, and the eternal truths that His worship
encompasses, all while considering their significance in the contemporary world.

Keywords: Ganesha, Spiritualism, Worship, Hindu, Eternity, Contemporary world,
Obstacles.

Ganapati Bappa Morya

Lord Ganesha, often referred to as Ganapati or Vinayaka, holds a paramount position in
Hinduism and is one of the most revered deities in the Hindu pantheon. With his distinctive
elephant head and a rotund, childlike body, Ganesha's unique appearance immediately
captures attention. But beyond his physical characteristics, Ganesha's significance in
Hinduism extends far and wide, making him an integral part of the religious and cultural
fabric of India.

Ganesha is widely celebrated as the "Remover of Obstacles" and the "Lord of Beginnings."
His devotees invoke his blessings before initiating any auspicious undertaking, whether it's a
wedding, the start of a new business venture, or even the commencement of a simple prayer.
This emphasis on seeking Ganesha's blessings before embarking on new journeys
underscores his role as the guardian of pathways and the patron of success.

One of the most captivating aspects of Lord Ganesha is his diverse symbolism. In Hindu
iconography and art, Ganesha is depicted in various forms, each carrying its own symbolism
and significance. Lord Ganesha's importance is not limited to religious rituals and
mythology; it extends to various aspects of Indian culture and daily life. His influence can be
seen in art, literature, dance, and even contemporary popular culture. Ganesha's teachings
transcend the boundaries of religion and speak to universal themes of wisdom, compassion,
and the pursuit of knowledge.

The Multifaceted God
Mythological Origin of Ganesha

The most well-known and widely accepted mythological origin of Ganesha is found in the
Puranas, specifically in the Shiva Purana, the Brahmanda Purana, and the Vishnu Purana.
Here is the popular mythological story of Ganesha's birth:
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Parvati's Creation: Goddess Parvati, the consort of Lord Shiva, wished to create a son. To do
s0, she sculpted a child-like figure out of turmeric paste and infused it with life.

Shiva's Arrival: While Parvati was bathing, she instructed her newly created son, whom she

named Ganesha, to guard the entrance to her chamber. She asked him not to let anyone enter
while she bathed.

Shiva's Return: At that moment, Lord Shiva returned home, unaware of the newly created
Ganesha. When Ganesha stopped him from entering, Shiva, in a fit of anger, severed
Ganesha's head in a single stroke.

Parvati's Grief: Upon seeing her son's lifeless body, Parvati was overcome with grief and
anger. She demanded that Shiva restore Ganesha's life.

Brahma's Solution: In order to pacify Parvati and correct his mistake, Shiva ordered his
attendants to bring the head of the first living being they encountered. They found an
elephant, and Shiva placed the elephant's head onto Ganesha's body, reviving him.

This transformation gave rise to Ganesha's distinctive elephant-headed form. Lord Shiva
bestowed upon him several divine attributes and powers.

Symbolism and Significance

The story of Ganesha's birth carries profound symbolism. It symbolizes the idea of creation,
destruction, and transformation inherent in the cycle of life. Ganesha's elephant head
represents wisdom and intelligence, and his broken tusk signifies the sacrifice and the ability
to overcome obstacles with knowledge.

The symbolism and iconography of Lord Ganesha are rich and multifaceted, reflecting a deep
spiritual and philosophical significance in Hinduism. Ganesha's unique appearance and the
various elements associated with him hold profound meaning. Few are the key aspects of
Ganesha's symbolism and iconography:

Elephant Head: Ganesha's most distinctive feature is his elephant head. The elephant is a
symbol of wisdom, memory, and intelligence. He is considered the lord of intellect and
knowledge, and his presence is invoked to seek wisdom and understanding.

Large Ears: Ganesha is often depicted with large ears that signify his attentiveness to the
prayers and pleas of his devotees. His ability to listen to their concerns and grant their wishes
is a fundamental aspect of his role as the remover of obstacles.

Broken Tusk: Ganesha is typically shown with a broken tusk, which holds significant
symbolism. According to one popular legend, he broke his tusk to use it as a writing
instrument when transcribing the Mahabharata epic as the sage Vyasa narrated it. This
underscores Ganesha's association with literature, knowledge, and the power of the written
word. The broken tusk also symbolizes the idea that sacrifices may be necessary to achieve
one's goals.

Four Arms: Ganesha is often depicted with four arms, each holding various objects that
convey specific meanings:

- The Modak (Sweet): In one hand, Ganesha holds a modak, a sweet dumpling, which
represents the sweetness of knowledge and the rewards of spiritual realization.

- A Noose (Pasha): In another hand, he holds a noose, symbolizing his ability to capture
and remove obstacles or ignorance from one's path.



Phalanx: A Quarterly Review for Continuing Debate
Vol-18, No-2, April - June, 2023
(UGC Care Listed Journal) ISSN: 2320-7698

- A Goad (Ankusha): Ganesha's third hand holds a goad, which is used to guide and
steer devotees on the right path and to remove obstacles in their spiritual journey.

- A Blessing Gesture (Abhaya Mudra): His fourth hand is often shown in a gesture of
blessing and protection, assuring his devotees of safety and support.

Mouse as His Vehicle (Vahana): Ganesha's vahana, or vehicle, is a mouse (often depicted at
his feet). The mouse symbolizes his mastery over desire and ego. Despite the size and
strength difference between an elephant and a mouse, Ganesha's control over the mouse
represents his ability to overcome even the most formidable challenges with humility and
wisdom.

Crescent Moon and Serpent: Ganesha may also be depicted with a crescent moon on his
forehead, which represents the passing of time and the eternal nature of the universe.
Additionally, a serpent may adorn his neck, symbolizing his mastery over the Kundalini
energy and his ability to guide spiritual seekers on their inner journey.

Ganesha's visual representation not only serves as a source of inspiration but also conveys
profound spiritual teachings to his devotees. Some of the notable forms and manifestations of
Lord Ganesha are:

Ekadanta Ganesha: In this form, Ganesha is depicted with a single tusk. The broken tusk
symbolizes sacrifice, the renunciation of ego, and the idea that one must be willing to give up
a part of themselves to attain higher knowledge and wisdom.

Dhundhi Ganapati: This form of Ganesha is often depicted with a green complexion.
Dhundhi Ganapati represents the power of healing and protection against diseases and
illnesses. Devotees seek his blessings for good health and well-being.

Haridra Ganapati: Also known as Turmeric Ganesha, this form is depicted with a bright
yellow or golden complexion. Haridra Ganapati represents auspiciousness and prosperity.

Heramba Ganapati: In this manifestation, Ganesha is shown with five heads, representing
the five elements of earth, water, fire, air, and ether. Heramba Ganapati is a symbol of divine
protection and fearlessness and is often invoked for courage and safety.

Ucchista Ganapati: This form of Ganesha is depicted in a sitting posture with his consort,
Devi Siddhi. Ucchista Ganapati is associated with spiritual attainment, mysticism, and inner
wisdom.

Lambodara Ganapati: Lambodara means "the one with a big belly." This form emphasizes
Ganesha's role as the deity who consumes the sorrows and troubles of his devotees, leaving
them with peace and happiness.

Vakratunda Ganesha: In this form, Ganesha is depicted with a twisted trunk, symbolizing the
ability to adapt and overcome challenges in life. Vakratunda Ganesha is revered for removing
obstacles and ensuring success in endeavours.

Sankatahara Ganapati: This form of Ganesha is invoked specifically for overcoming
difficulties and challenges in life. Sankatahara Ganapati is believed to alleviate problems and
bring relief to his devotees.

Kshipra Ganapati: Kshipra means "quick-acting” or "swift." This form of Ganesha is
worshipped for immediate results, especially in urgent matters or during times of crisis.
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Bala Ganapati: This is the childlike form of Ganesha, symbolizing innocence, purity, and
playfulness. He is worshipped to remove the obstacles of the child within and to foster
creativity and joy.

Siddhi Vinayaka: This form of Ganesha is associated with granting spiritual and worldly
accomplishments (siddhis). Siddhi Vinayaka is often depicted with multiple arms, each
holding a specific attribute or blessing.

These various forms and manifestations of Ganesha cater to the diverse needs and aspirations
of his devotees. They choose the form of Ganesha that resonates most with their intentions
and seek his divine grace accordingly.

""99 Thoughts on Ganesha" by Devdutt Pattanaik: An Overview

"99 Thoughts on Ganesha" is a thought-provoking book by the renowned Indian mythologist
and author, Devdutt Pattanaik. In this book, Pattanaik explores the multifaceted nature of
Lord Ganesha, a prominent deity in Hinduism. Pattanaik is known for his ability to unravel
the intricate narratives and symbols within Hindu mythology, making them accessible to a
broader audience.

The book is organized into 99 concise chapters, each presenting a unique perspective or
thought related to Lord Ganesha. Pattanaik delves into the various aspects of Ganesha,
including his symbolism, stories, rituals, and cultural significance. Through his lucid and
engaging writing style, Pattanaik brings out the rich tapestry of Ganesha's character and the
enduring impact of his symbolism on Hindu spirituality and everyday life.

Analysis of Selected Thoughts from the Book

1. Ganesha's Form as a Blend of Human and Animal: Pattanaik discusses how Ganesha's
form, with his human body and elephant head, represents the harmony between the
human and animal realms. This unique combination symbolizes the coexistence of
intellect and instinct, a reminder of the balance required in one's spiritual journey.

2. Ganesha's Role as the Remover of Obstacles: Pattanaik explores Ganesha's
quintessential role as the "Remover of Obstacles." He delves into the idea that
obstacles can be both external and internal, and Ganesha aids individuals in
overcoming not only external challenges but also their inner limitations and fears.

3. Ganesha's Association with Writing and Knowledge: Pattanaik highlights Ganesha's
role as the patron of knowledge, learning, and literature. The broken tusk of Ganesha
is seen as a symbol of the importance of writing and documentation in preserving
knowledge and culture.

4. Ganesha's Universal Appeal: Pattanaik emphasizes how Ganesha's symbolism
transcends the boundaries of religion and culture. He is revered not only by Hindus
but also by people of various faiths and backgrounds, illustrating the universal and
timeless nature of his appeal.

Pattanaik's Contribution to Understanding Ganesha's Multifaceted Nature

Devdutt Pattanaik's work in "99 Thoughts on Ganesha" offers several significant
contributions to our understanding of Lord Ganesha:

1. Interpretation and Accessibility: Pattanaik's ability to interpret complex mythological
concepts and present them in a straightforward and accessible manner makes
Ganesha's symbolism and stories more comprehensible to a wider audience.
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2. Highlighting the Multifaceted Nature: By presenting 99 different thoughts on Ganesha,
Pattanaik underscores the multifaceted nature of this deity. He helps readers
appreciate the depth and diversity of Ganesha's character, allowing for a more holistic
understanding.

3. Cultural Relevance: Pattanaik's exploration of the cultural and contemporary relevance
of Ganesha showcases how this ancient deity continues to influence and inspire
people in the modern world.

4. Interfaith Perspective: Through his writings, Pattanaik encourages interfaith dialogue
by demonstrating how Ganesha's appeal extends beyond the boundaries of Hinduism,
fostering a sense of inclusivity and universal spirituality.

Through his work, Pattanaik deepens our understanding of this beloved deity, making the
wisdom and symbolism of Ganesha accessible to a broad audience while highlighting its
enduring relevance in contemporary society.

The Multifaceted Ganesha in Modern Times
Symbol of Adaptability

In an ever-changing world, Ganesha's image as the deity who can adapt to diverse
circumstances resonates strongly. Whether in business, education, or personal growth,
Ganesha serves as a source of inspiration for individuals and organizations striving to adjust
to new challenges.

Representation of Resilience

Ganesha's story of losing and regaining His head symbolizes resilience in the face of
adversity. In the contemporary world, where individuals and communities encounter setbacks
and difficulties, Ganesha's portrayal as the deity who bounces back stronger than before
offers a valuable lesson in resilience. This aspect of His character serves as a guiding light for
those facing challenges in various aspects of life.

Promoter of Inclusivity

Ganesha's inclusive nature, depicted in His amalgamation of human and animal features,
underscores the importance of embracing diversity and fostering inclusivity in the modern
globalized society. His worship transcends cultural and religious boundaries, serving as a
unifying force that encourages people from different backgrounds to come together and
celebrate shared values.

Patron of the Arts and Sciences

In today's world, creativity, innovation, and knowledge are highly valued. Ganesha's
association with the arts and sciences makes Him a symbol of intellectual and creative
pursuits. His blessings are sought by artists, scholars, and professionals alike, emphasizing
the importance of harnessing human potential to advance in these fields.

Guardian of New Beginnings

Ganesha's role as the Lord of Beginnings is particularly relevant in the contemporary context,
where individuals and organizations often embark on new journeys and endeavours. His
blessings are invoked at the start of projects, ventures, and life transitions, signifying the
desire for a smooth and obstacle-free commencement.
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Environmental Consciousness

As the deity associated with animals and nature, Ganesha promotes environmental
consciousness and ecological balance. In a world grappling with environmental challenges
and climate change, His symbolism encourages responsible stewardship of the planet and an
understanding of the interconnectedness of all life.

Spiritualism in a Changing Landscape

Spiritualism, often rooted in traditional religious practices and beliefs, is undergoing a
transformation in the face of a rapidly changing global landscape. In 99 Thoughts on
Ganesha, we can see Pattanaik’s insights into the spiritual lessons embedded in Ganesha's
stories and symbols and their applicability in addressing the challenges and complexities of
modern life. Few of them are:

The Quest for Inner Fulfilment:

In a world characterized by materialism and constant distractions, there is a growing yearning
for inner peace and fulfilment. Ganesha, as the deity, serves as a spiritual guide for
individuals seeking solace and meaning in their lives. His symbolism encourages self-
reflection and a deeper understanding of one's true self.

Overcoming Modern Challenges

The contemporary world presents a multitude of challenges, ranging from personal struggles
to global crises. Ganesha's stories, which often involve overcoming obstacles, offer valuable
insights into perseverance, problem-solving, and resilience.

The Relevance of Ritual and Devotion

Amidst the fast-paced and digital nature of modern life, the practice of ritual and devotion to
deities like Ganesha remains a cornerstone of spiritualism. These practices offer a sense of
structure, connection, and mindfulness in an increasingly chaotic world. Pattanaik's
exploration of Ganesha's rituals and their significance underscores their enduring relevance.

Interfaith Dialogue and Understanding

In an era of multiculturalism and interfaith dialogue, Ganesha's symbolism as a deity who
transcends religious boundaries promotes inclusivity and understanding among diverse
communities. His worship provides a platform for dialogue and cooperation, fostering a sense
of unity in a world often divided by religious differences.

Mindfulness and Mental Health

The importance of mental health and well-being is gaining recognition in contemporary
society. Ganesha's association with intellect and wisdom encourages the practice of
mindfulness and meditation, which can have a positive impact on mental health. His imagery
reminds individuals to seek balance and clarity in their thoughts.

Spiritual Growth and Self-Realization

Pattanaik's interpretation of Ganesha's stories highlights their potential to guide individuals
on a path of spiritual growth and self-realization. In a world where many seek a deeper sense
of purpose and connection, Ganesha's teachings offer a roadmap for inner transformation and
a deeper understanding of the divine.

Spiritualism in the modern world is evolving to meet the changing needs and aspirations of
individuals and communities. Ganesha's timeless wisdom, as explored by Devdutt Pattanaik,
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continues to serve as a source of inspiration and guidance in navigating the complexities of
the contemporary spiritual landscape, offering solace and spiritual growth to those who seek
it.

Ganesha's Eternal Wisdom for Today

Ganesha, the revered deity in Hinduism, encapsulates eternal wisdom through His stories,
symbolism, and teachings. Drawing from Devdutt Pattanaik's insights as presented in '99
Thoughts on Ganesha,’ we delve into how Ganesha's teachings can guide individuals and
societies in making informed decisions, fostering personal growth, and addressing the
challenges of the modern era.

Embracing Change and Transformation

Ganesha's unique story of losing and regaining His head signifies the importance of
embracing change and transformation. In today's fast-paced world characterized by constant
innovation and upheaval, Ganesha's wisdom encourages individuals and organizations to
adapt and evolve gracefully, rather than resist change.

Wisdom Through Obstacles

Ganesha is renowned as the Remover of Obstacles. His teachings remind us that challenges
and obstacles are integral to life's journey. By navigating obstacles with wisdom and
resilience, individuals can uncover their inner strength and find creative solutions to
problems, regardless of their nature or magnitude.

Balancing Intellect and Emotion

Ganesha's unique combination of an elephant head (symbolizing intellect) and a human body
(symbolizing emotion) underscores the importance of balance between these aspects of
human nature. His wisdom encourages individuals to harness their intellectual and emotional
capacities harmoniously, fostering greater self-awareness and emotional intelligence.

The Pursuit of Knowledge

Ganesha is revered as the deity of wisdom and learning. His eternal wisdom underscores the
value of knowledge, education, and intellectual growth. In today's knowledge-driven society,
Ganesha's teachings encourage a lifelong commitment to learning and the pursuit of
knowledge.

Removing Inner Obstacles

Beyond external obstacles, Ganesha's wisdom addresses inner impediments such as doubt,
fear, and ego. In the contemporary world, where personal growth and self-improvement are
highly regarded, Ganesha's guidance prompts individuals to introspect and work on their
inner obstacles that hinder progress.

Universal Application

Ganesha's wisdom is not bound by cultural or religious confines; it transcends borders and is
accessible to people of all backgrounds. In a globalized world, His teachings promote
universal values such as resilience, adaptability, and the pursuit of wisdom, making them
relevant to a diverse range of individuals and societies.
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Environmental Stewardship

Ganesha's affinity with nature and animals imparts a lesson on environmental stewardship. In
an age of environmental concerns and climate change, His wisdom encourages responsible
and sustainable practices that respect the interconnectedness of all life forms and the planet.

Ganesha's eternal wisdom, as elucidated in '99 Thoughts on Ganesha' by Devdutt Pattanaik,
transcends time and remains profoundly relevant in the contemporary world. His teachings
offer insights into embracing change, overcoming obstacles, balancing intellect and emotion,
pursuing knowledge, addressing inner hindrances, promoting universal values, and practicing
environmental stewardship. Ganesha's wisdom serves as a guiding light for individuals and
societies seeking direction, resilience, and personal growth in the modern era, making Him a
symbol of timeless wisdom for today's world.
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ABSTRACT

Climate change, a global challenge of unprecedented magnitude, has
found its way into the realm of literature. Authors worldwide are using
their craft to explore, critique, and bring attention to the environmental
crises we face. In this article, we will delve into the emergence of climate
change narratives in literary works, examining the power of storytelling to
inspire awareness and action. To illustrate this, we will cite examples of
notable literary works that contribute to the discourse on climate change.
The climate change narrative in contemporary literature serves as a
powerful tool for raising awareness, fostering empathy, and instigating
action. Authors from various genres and perspectives contribute to the
discourse, creating a rich tapestry of stories that highlight the urgency of
addressing environmental challenges. Whether through fiction, non-fiction
or speculative works, these literary contributions provide readers with the
opportunity to engage with the complex realities of climate change and
envision a sustainable future. As literature continues to evolve, its role in
shaping our understanding of environmental issues becomes increasingly
crucial.

Climate change, a global challenge of unprecedented magnitude, has found its way into the
realm of literature. Authors worldwide are using their craft to explore, critique, and bring
attention to the environmental crises we face. In this article, we will delve into the emergence
of climate change narratives in literary works, examining the power of storytelling to inspire
awareness and action. To illustrate this, we will cite examples of notable literary works that
contribute to the discourse on climate change.

The Overstory by Richard Powers:

Richard Power "The Overstory" is a profound exploration of the interconnectedness between
humans and trees. The novel weaves together disparate stories of individuals whose lives
become entangled with the fate of forests. Through vivid storytelling, Power addresses
deforestation, the impact of human activities on ecosystems, and the urgent need for
environmental conservation. "The Overstory" stands as a poignant reminder of the
importance of nature in the face of climate change.

"The Water Will Come" by Jeff Goodell:

In "the Water Will Come," journalist Jeff Goodell takes a non-fictional approach to the
climate change narrative. Goodell travels to various locations around the world, examining
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the consequences of rising sea levels. Through meticulous research and engaging prose, he
explores the threat of coastal flooding and its implications for communities, making a
compelling case for urgent climate action. This work bridges the gap between literature and
investigative journalism to bring the realities of climate change to a broader audience.

"Flight Behavior" by Barbara Kingsolver:

Barbara Kingsolver's "Flight Behavior" is a novel that intertwines personal and ecological
crises. Set against the backdrop of climate change, the narrative follows a woman's discovery
of a mysterious migration of monarch butterflies. Kingsolver skillfully explores the
intersection of science, societal attitudes towards climate change, and the impact on rural
communities. Through her characters, she sheds light on the complexities of climate-related
issues and the need for collective responsibility.

"The Ministry for the Future" by Kim Stanley Robinson:

Kim Stanley Robinson's speculative fiction novel, "The Ministry for the Future," presents a
near-future scenario grappling with the consequences of climate change. The novel explores
innovative solutions, political challenges, and the role of collective action in mitigating
climate disasters. . By blending fiction with scientific and political insights, Robinson invites
readers to contemplate potential paths towards a sustainable future, making it a thought-
provoking contribution to the climate change narrative.

"Braiding Sweetgrass' by Robin Wall Kimmerer:

While not a traditional climate change narrative, Robin Wall Kimmerer's "Braiding
Sweetgrass" is a celebration of the relationship between humans and the natural world.
Through indigenous wisdom and scientific understanding, Kimmerer addresses the ecological
crises humanity faces. By emphasizing reciprocity and respect or the Earth, she inspires
readers to reconsider their connection to nature and the responsibility each individuals holds
in the face of climate change.

"The Sixth Extinction: by Elizabeth Kolbert:

In "The Sixth Extinction," Elizabeth Kolbert provides a chilling account of the ongoing mass
extinction event caused by human activities. Drawing on scientific research Kolbert takes
readers on a journey through time, examining past extinctions and the current biodiversity
crisis. Her narrative underscores the severity of the ecological challenges posed by climate
change and emphasizes the urgent need for global conservation efforts.

"The Uninhabitable Earth'" by David Wallace-Wells:

David Wallace-Wells' book, "The Uninhabitable Earth," offers a stark portrayal of the
potential consequences of climate change. Through meticulous research and vivid prose,
Wallace-Wells outlines worst-case scenarios, exploring the impact on ecosystems, societies,
and human well-being. While it paints a grim picture, the book serves as a wake-up call,
urging readers to confront the realities of climate change and mobilize for meaningful action.

"Parable of the Sower" by Octavia E. Butler:

Octavia E. Butler's dystopian novel, "Parable of the Sower," set in a near-future America
ravaged by climate change, explores themes of survival and adaptation. The protagonist,
Lauren Olamina, develops a belief system centered around Earth seed, emphasizing the need
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for humanity to adapt and coexist with nature. Butler's work delves into the societal
repercussions of environmental collapse, offering a cautionary tale about the potential
consequences of neglecting our planet.

"This Changes Everything" by Naomi Klein:

Naomi Klein's non-fiction work, "This changes Everything: Capitalism vs. The Climate,"
delves into the economic and political systems that contribute to climate change. Klein argues
that addressing climate change requires a fundamental restructuring of societal values and
economic structures. By connecting environmental issues to broader socio-political contexts,
Klein's work challenges readers to consider the systematic changes necessary for a
sustainable future.

"The Shell Collector" by Anthony Doerr:

In Anthony Doerr's short story collection, "The Shell Collector," one can find narratives that
subtly address climate change. Doerr's exquisite prose captures the fragility of ecosystems
and the interconnectedness of life. Through stories set in various landscapes, he prompts
readers to reflect on the delicate balance to nature and the profound impact of human actions
on the environment.

Conclusion:

The climate change narrative in contemporary literature serves as a powerful tool for raising
awareness, fostering empathy, and instigating action. Authors from various genres and
perspectives contribute to the discourse, creating a rich tapestry of stories that highlight the
urgency of addressing environmental challenges. Whether through fiction, non-fiction or
speculative works, these literary contributions provide readers with the opportunity to engage
with the complex realities of climate change and envision a sustainable future. As literature
continues to evolve, its role in shaping our understanding of environmental issues becomes
increasingly crucial.
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ARTICLE INFO ABSTRACT
The Divine Feminine in Hinduism has long been a source of profound spiritual
inspiration, cultural identity, and empowerment for women. This study delves into
the complex tapestry of goddess worship in Hinduism, highlighting the
transformative role of these divine beings in empowering women. This study
encompasses an investigation of the historical and cultural context of goddess
worship, analyzing the diverse pantheon of Hindu goddesses and their
empowering attributes. The study elucidates the metaphors and symbolism
associated with these goddesses, exploring their relevance in the lives of women
and society at large. This study sheds light on the profound connection between
the Divine Feminine, Hinduism, and women's empowerment, offering a
comprehensive exploration of this intricate relationship in the context of Devdutt
Pattanaik's 7 Secrets of Goddess. Additionally, this research highlights the role of
festivals and rituals dedicated to the Divine Feminine, representing how these
practices continue to empower women and shape their identities in contemporary
Hindu culture.

Keywords: Divine Feminine, Hinduism, Goddesses, Women's Empowerment,
Devdutt Pattanaik, 7 Secrets of Goddess, Mythology, Symbolism, Rituals

Introduction

In Hinduism, Goddesses play a pivotal role in shaping religious, cultural, and social aspects of the faith. They
embody various qualities and aspects of the divine, serving as symbols of creativity, nurturing, power, and
protection. Goddesses like Saraswati, who symbolize knowledge and wisdom, and Lakshmi, the goddess of
wealth and prosperity, are believed to contribute to the creation and sustenance of the universe. Whereas Kali
is associated with the destructive and transformative aspects of the divine, signifying the cycle of life, death,
and rebirth. Durga and Parvati are revered for their nurturing qualities protective and symbolizing the
guidance and strength provided by the maternal figure. Many goddesses are seen as embodiments of
empowerment, and their worship is believed to empower women and men alike in various aspects of life. Many
rituals and festivals are dedicated to goddesses, creating a vibrant tapestry of religious celebrations that
influence daily life, particularly for women. The roles of goddesses in Hinduism extend beyond the religious
domain, significantly impacting cultural norms, gender roles, and women's empowerment. This study seeks to
delve deeper into these aspects, examining the historical, philosophical, and cultural dimensions of goddess
worship in Hinduism and the empowerment it offers to individuals and society.

The Divine Feminine

The Divine Feminine in Hinduism is a multifaceted and deeply ingrained concept that holds a central place in
Hindu mythology, and cultural expressions. This notion encompasses the worship and veneration of various
goddesses, each representing different aspects of the divine feminine energy. Hinduism is characterized by a
diverse pantheon of deities, including female as well as male gods, and are often depicted as powerful,
nurturing, and creative beings. Hinduism recognizes a multitude of goddesses, each with unique qualities and
attributes. Some of the well-known goddesses include Durga, Kali, Lakshmi, Saraswatt, Parvati, Annapurna
and Radha. They represent various aspects of life, from fertility and wealth to knowledge and destruction. The
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Divine Feminine complements the Divine Masculine in Hindu thought, emphasizing the harmony and balance
between these energies. Hinduism is rich in rituals and festivals dedicated to goddess worship. Saraswati Puja,
Navaratri, Durga Puja, and Diwali are just a some of examples of celebrations dedicated to goddesses. It is also
celebrated and described in sacred Hindu texts. For instance, the Devi Bhagavata Purana, the Durga Saptsatt,
the Laxmi Purana and the Devi Mahatmya are revered texts that extol the greatness of the goddess Devi. It
has provided women with strong cultural and spiritual identities and has played a role in challenging gender
stereotypes. Hindu goddesses are depicted with a strong iconography and symbolism, with each aspect of their
appearance carrying deeper meanings.

PN aHd AeHY:, HYHE TR | IS FRyar M, v F2 ==

On the tips of our fingers resides Maa Lakshmi bestowing prosperity. In the centre of our palm resides Maa
Saraswati bestowing knowledge. At our wrist resides Maa Gauri bestowing power and divinity. She exists right
within us, in our hands. In fact, She inspires us that we are the makers of our destiny. The Divine Feminine is
not confined to ancient traditions but remains vibrant in contemporary Hindu culture. The goddesses continue
to inspire music, art, literature, and daily life.

Historical and Cultural Context

In Hinduism, the origins of goddess worship can be traced back to the Indus Valley Civilization, which dates
to around 3300-1300 BCE. Archaeological findings suggest the existence of female seals, and figurines
possibly symbolizing a mother goddess or fertility goddess. In the Vedic texts, the earliest scriptures of
Hinduism, there is an acknowledgment of various deities, both male and female. In the Rigveda, there are
examples of early goddesses like Aditi, the mother of the Aditya, and Ushas, the goddess of dawn. However,
their roles were not as prominent as later goddesses. The worship of goddesses gained prominence during the
Puranic period, which began around 500 BCE. This era saw the emergence of many goddesses with specific
attributes and roles. Goddesses like Durga, Lakshmt, Saraswati, and Parvati became central figures in Hindu
devotion. Goddess worship has numerous local and regional variations. Different regions of India have their
own methods of goddess worship, with local goddesses representing unique cultural and geographic attributes.
For example, in Tamil Nadu, there is reverence for Goddess Meenakshi whereas in Bengal, there's a deep
devotion to Kali. Hinduism is replete with festivals and rituals dedicated to goddess worship. The goddesses
are often depicted in art and iconography with rich symbolism. Their weapons, attributes, and postures convey
specific meanings, and the use of colours and symbolism adds depth to their representations. Goddess worship
has played a significant role in the empowerment of women in Hindu culture. Hindus comprehend the
goddesses are as strong, independent figures, serving as role models for women. This has contributed to
women's participation in religious practices and rituals. Goddess worship remains relevant in contemporary
Hinduism, influencing not only religious practices but also literature, art, cultural expressions, and social
norms. The historical and cultural context of goddess worship in Hinduism reflects the deep reverence for the
divine feminine in its many forms and its enduring impact on the lives of millions of Hindus.

In Hinduism, Goddess worship carries several empowering aspects that have had a profound impact on
individuals and society. These empowering dimensions extend beyond gender roles, religious beliefs and
rituals, influencing cultural norms, and women's empowerment. Many Hindu goddesses, such as Kali and
Durga, are depicted as strong warriors. Their symbolism conveys qualities of strength, courage, and resilience.
Devotees look up to these goddesses as sources of inspiration to overcome challenges and adversities in their
own lives. In the same way the concept of Shakti, the divine feminine energy, emphasizes the idea of equality
and balance between feminine and masculine energies. Some goddesses are seen as rejecting patriarchal norms
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and traditions, for instance, Parvati, who balances her roles as a devoted wife, mother, and warrior, challenges
the notion of women being confined to a single role. Motherhood and nurturing are associated with Annapurna
and Durga. This balance is fundamental to the empowerment of both men and women, promoting harmonious
cooperation and coexistence. The goddesses in Hinduism often serve as role models for women. Qualities like
independence, compassion, intelligence, and fearlessness, challenging traditional gender stereotypes are
personified through their stories and attributes. Women-centric rituals like Haldi-Kumkum and festivals like
Navaratri and Karva-Chauth, where women come together to celebrate foster a sense of community and
solidarity. Goddesses like Saraswati and Lakshmi are revered for their roles as protectors and bestowers of
knowledge and wealth. Goddess worship serves as a source of empowerment, providing spiritual identity
challenging gender norms, and offering diverse role models for both women and men.

Pattanaik's Perspective on the Divine Feminine

Devdutt Pattanaik, a prominent Indian mythologist and author, has made significant contributions to the
understanding of the Divine Feminine in Hinduism. His perception on the study is characterized by a blend of
symbolism, mythology, and cultural insights. He explores into the narratives surrounding goddesses which
highlights their philosophical and symbolic meanings, making them more accessible to modern audiences.
Through his narrations, he emphasizes the symbolic and metaphoric nature of Hindu mythology and goddess
worship. He explains how these goddesses are not just objects of worship but also embody various roles, such
as creators, nurturers, warriors, and destroyers. Pattanaik explores how goddess worship empowers
individuals, particularly to womenfolk, by providing them with strong role models and a sense of identity. He
suggests that the lessons and values embodied by goddesses can guide individuals in contemporary society,
helping them navigate complex issues of identity, gender, and spirituality. He addresses historical contexts,
gender-related issues, and the evolution of goddess worship in Hinduism. Pattanaik's insights have contributed
significantly to the popularization and appreciation of the Divine Feminine within Hinduism. His approach
has made complex philosophical and mythological concepts accessible to a wider audience, fostering a deeper
understanding of the rich and multifaceted role of goddesses in Hindu culture and spirituality.

Pattanaik's 7 Secrets of Goddess delves into the hidden layers of meaning behind Hindu goddess worship,
uncovering the secrets and symbols illustrating the wisdom and empowerment inherent in the Divine
Feminine.

Lakshmi also called as Kamala, the goddess of wealth, prosperity, and good fortune is often depicted seated on
a lotus. The lotus is symbolic of purity, detachment, and beauty. Lakshmi's association with the lotus teaches
us that true wealth comes when one is pure at heart and remains untainted by material desires.

Just as the fragrance, colour and nectar of the lotus attracts bees, food attracts all living creatures. Food
never goes to anyone; everyone comes to food. (p159)

Durga, the warrior goddess, battled the buffalo demon Mahishasura. When the demon took the form of a
buffalo, Durga pierced him with her trident, and from the wound, a fierce, multi-limbed goddess emerged.
This story represents the power of the Divine Feminine and the awakening of inner strength. In this book,
Pattanaik presents Mahisha, the asura as the animal selves of human being and his defeat by Durga as
Uddhar, or upliftment from self-indulgent view of the world (p129). In the same way, being human, it’s not
easy for us to confront our own Aham, these Ahams are Asuras with in us that overlooks the Devas that also
exists within us. We need to realize that all the problems arise from our own fear. To eradicate this fear with in
us and our surrounding and to get protected & empowered, we need to evoke Durga. (p155)

In the Devi Mahatmya, the goddess Devi reveals her cosmic form, from which all of creation originates. She is
both the seed and the soil, representing the divine source of all life. She is Mahadeuvi, the goddess of the gods
Jjust as Shiva is Mahadeva, god of gods (p125)

Saraswati, an independent goddess, associated with speech, language and meaning, the goddess of Vedic
Hymns and melodies. Her Vahan is Hansa that can separate milk from a mixture of milk and water. This
signifies that it can separate truth (milk) from falsehood (water). White colour associated with Saraswati, is
the symbol of purity (p213).

She is the first woman created by Brahma, who is like a mirror that reflets one’s own personality. This
symbolises a reflection of the divinity within each person, emphasizing the power of self-realization. (p205)
These examples illustrate the profound symbolism and philosophical wisdom associated with goddess worship.
They reveal how the secrets of goddesses in Hindu culture inspire empowerment, introspection, and the
recognition of the divine within oneself.

The Influence of Goddess Worship on Modern Women's Lives

Goddess worship in Hinduism continues to exert a significant influence on modern Hindu practices and
women's lives. This influence extends beyond religious rituals and incorporates not only cultural and social
but also psychological aspects. It provides a sense of empowerment and identity to women. This empowerment
contributes to women's self-esteem and self-confidence in all spheres of life. It challenges traditional gender
norms that has an impact on social expectations, encouraging women to avow themselves in personal choices
education, and careers. Cultural celebrations and Goddess-centered rituals and gatherings like Diwali
(dedicated to the goddess Lakshmi) and Saraswati Puja (dedicated to the goddess of knowledge) emphasize
the importance of knowledge, wealth, and prosperity in the lives of women and promotes a sense of belonging
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and solidarity. Goddesses like Annapurna, Parvati, Sita serves as role models for motherhood and familial
devotion. Their stories motivate women to uphold family values while also nurturing their personal
aspirations. The rise of feminist movements within Hinduism support for gender equality and women's rights,
addressing issues such as domestic, dowry, violence, and women's education. In everyday life, women often
turn to goddesses for guidance and strength when navigating challenges, making important decisions, or
seeking emotional comfort. Goddess worship in Hinduism remains a dynamic and influential aspect of modern
Hindu practices, significantly shaping the lives of women by promoting empowerment, spirituality, cultural
continuity, and social engagement. It represents the continuing relevance of the Divine Feminine in the lives
of millions of people.

Prominent Women Warriors: Symbolising Shakti

Throughout Indian history, there have been remarkable women warriors who displayed leadership, courage,
and martial prowess. In the Rigveda, Vishpala is one of the warriors in an ancient Vedic text, who lost her leg
in a battle but continued to fight with a metal prosthetic leg. Her story highlights the strength and resilience of
women in the Vedic era. Similarly in the Medieval Period, the Queen of Ullal in coastal Karnataka, Rani
Abbakka was known for her bravery in defending her kingdom against Portuguese colonial forces in the 16th
century. She is celebrated as one of the earliest Indian queens to resist European colonial powers. A legendary
queen of Mewar, the story of Rani Padmini, is a symbol of feminine strength and valour. She is known for her
courage and commitment to her people. Rant Durgavati, the Queen of the Gondwana kingdom, displayed
remarkable valour in leading her forces against the Mughal army. In the 16th century, her courageous defence
of her kingdom is a testament to her warrior spirit. An example from Pre-Independence is of Empress of
Jhansi, Lakshmi Bat, who became a fearless freedom fighter and feminist icon in India. She demonstrated
remarkable military skills and leadership in her fight against British colonial rule.

Another example is Lakshmi Sahgal, a doctor and freedom fighter, was the commander of the Rani of Jhansi
Regiment, an all-female unit of the Indian National Army which was led by Subhas Chandra Bose during the
struggle for Indian independence.

From Contemporary India, we can take the examples of Kiran Bedi, a retired Indian Police Service officer, who
was the first woman to join the IPS. She is known for her bold and innovative approaches to law enforcement.
Captain Shikha Surabhi, one of the first female combat officers in the Indian Army. She broke barriers by
joining the Army's Corps of Engineers and is an inspiration for women seeking careers in the armed forces.
Major Mitali Madhumita, an officer in the Indian Army, became the first woman to reward with the Army's
prestigious 'Sword of Honour' in 2019. This award is given to the best cadet in a passing-out course. Captain
Tania Shergill led the Indian Army's all-men contingent during the Republic Day parade in 2020. Her
contribution was a significant moment in India's military history.

These women warriors from Indian society, spanning different historical periods, leadership, represent the
indomitable spirit, and contributions of women in combat and military service. They have shattered gender
stereotypes and demonstrated that women are equally promisable of excelling in traditionally male-dominated
roles, including those in the armed forces.

Prominent Indian Women: Symbolizing Knowledge and Wealth:

In Indian society, there are several real-life women who have become symbols of education and wealth due to
their remarkable attainments and contributions in various fields. These women have not only excelled
academically but have also harnessed their knowledge and expertise to create wealth and make a positive
impact. For instance, an ancient scholar and a promonent philosopher, Gargi Vachaknavi is known for her
profound knowledge and fearless participation in intellectual discussions. She is renowned for her
contributions to Vedic philosophy and her courage in challenging male scholars. A social reformer, educator,
and poet in the 19t century, Savitribai Phule played a pivotal role in promoting education for women and
oppressed castes. She established India's first school for girls. A prominent personality in the Indian
independence movement, Sarojini Naidu was not only a poet but also the first woman to become the President
of the Indian National Congress. She was a powerful orator and advocate for rights of women. An astronaut
and the first woman of Indian origin in space, Kalpana Chawla inspired a generation and broke barriers in
science and exploration.

Indra Nooyi, CEO of PepsiCo, her journey from India to the pinnacle of the corporate world is a testament to
what education and determination can achieve. Chanda Kochhar, Managing Director and CEO of ICICI Bank,
leadership in the banking sector has made her a symbol of women's success in banking and finance. As the
founder and executive chairperson of Biocon, a leading biotechnology company, Kiran Mazumdar-Shaw has
made significant contributions to the healthcare and biotechnology industries. Rajshree Pathy, an
entrepreneur and philanthropist known for her contributions to the field of education and art, founded the
Sona Group of institutions and the India Design Forum. She emphasized the importance of education and
design in fostering creativity and innovation. Roshni Nadar Malhotra, Chairperson of HCL Technologies,
leadership in the technology sector and her advocacy for education and art has made her a symbol of women's
empowerment in the corporate world.
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Personification of Goddess as Maa
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The personification of the Goddess as Maa is a prominent and deeply ingrained cultural and religious concept
in the Indian subcontinent. Maa is a term of endearment and respect that is often used to refer to the Divine
Mother or the Goddess in various forms. The use of Maa creates a strong emotional connection between the
devotees and the Goddess. It nurtures feeling of trust, love, and dependence, as one would have for their own
mother. The term Maa is versatile and can be used to refer to various Goddesses in their different forms, such
as Durga, Kali, Lakshmi, Saraswati, and others. This versatility allows for a comprehensive approach to the
worship of the Divine Mother in her multifaceted aspects.

The national personification of Indian Subcontinent as Bharat Mata came into existence in the late 19t century
after the historical Indian revolt of 1857 against the British. The poem Vande Mataram composed by Bankim
Chandra Chatterjee and published in Anand Math in 1882. It was painted as a four-armed goddess by
Abanindranath Tagore in the 1905. On 24 January 1950, Vande Mataram has been accepted as the Republic
National Song by the Constituent Assembly of India. Bharat Mata represents the nation as a nurturing and
protective mother, symbolizing the love, devotion, and reverence that people have for their homeland. It
embodies the belief that the nation, like a mother, cares for sustenance, protection, and a sense of belonging
to its people. In the struggle for independence, this sentiment has been an essential element and continues to
inspire pride and unity among citizens. It serves as a reminder of the need to care for and protect the nation,
just as one would for a beloved mother.
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